Proceedings of the
Annual Meeting of the

Academy of International Business – Southeast USA
“Innovation, Institutions, and Emerging Markets”

Atlanta, Georgia
October 25-27, 2013

Editors
Peter Magnusson, Florida International University, Program Chair
Matthew Mitchell, Drake University, Conference Chair

© 2013 Academy of International Business – Southeast USA

Page 1 of 120

Table of Contents
Table of Contents ............................................................................................................................ 2
Program Committee ........................................................................................................................ 3
AIB Southeast USA Executive Board ............................................................................................ 3
Conference Sponsors ...................................................................................................................... 4
Abstracts of Papers Accepted for Competitive Sessions ................................................................ 5
Abstracts of Papers Accepted for Interactive Sessions ................................................................. 74
Abstracts of Panels...................................................................................................................... 113
Participant Index ......................................................................................................................... 118

Page 2 of 120

Program Committee
Matthew C. Mitchell, Ph.D.
Conference Chair
Assistant Professor of
International Business and Strategy
Drake University
matthew.mitchell@drake.edu

Organizing Committee
James Hoadley, Georgia Tech
Irina Naoumova, U of Hartford
Jase Ramsey, U of Alabama

Peter Magnusson, Ph.D.
Program Chair
Assistant Professor of
International Marketing
Florida International University
peter.magnusson@fiu.edu

Track Chairs
Ruby Lee, Florida State U
Sjoerd Beugelsdijk, U of
Groningen
Carolyn Mueller, Stetson U

John McIntyre, Ph.D.
Conference Co-Chair
Professor and Executive Director,
Georgia Tech CIBER
Georgia Institute of Technology
John.McIntyre@scheller.gatech.edu

Consortium Chairs
Lance Brouthers, Kennesaw State U
George Nakos, Clayton State U
Vas Taras, UNC - Greensboro

AIB Southeast USA Executive Board
Daniel Rottig, Florida Gulf Coast University, Chairman
Matthew Mitchell, Drake University, Conference Chair
Peter Magnusson, Florida International University, Program Chair
Mohamad Sepehri, Jacksonville University, Treasurer
Jase Ramsey, University of Alabama, Membership Director
Ilan Alon, Rollins College, Immediate Past Chair

Page 3 of 120

Conference Sponsors

Page 4 of 120

Abstracts of Papers Accepted for Competitive Sessions
The Axis of Power: Institutional Path Dependence of Global Health Diplomacy
Frederick Ahen, University of Turku, Finland

Purpose: This issue-oriented study offers governance tools in the form of a taxonomic
configuration of network actors and a theoretical framework for explaining the complex structure
of pharmaceutical inter-organisational networks, and the challenges involved in governing them
in the fight against value destruction through drug counterfeiting. Method: Through a general
review that analyses relevant academic and professional literature.Research Findings: The study
offers a taxonomy of actors to structure anti-counterfeit networks referred to as 7Cs, namely;
confidants, comrades, co-opetitors, consumers, criminals, copy-cats and corrupt actors. Actors’
ability to destroy or co-create value is constrained by their ethical commitment, technological
resource capability base, sociological catalysts, network position and power, the available
incentive structures, and the strength or weakness of the institutional environment in which they
are embedded.Theoretical Implications: Contrary to the paradigmatic understanding of network
and value co-creation, unethical practices, partial commitment, or even the lack of trust in
governance of networks only accentuates the relational disequilibrium. This produces pernicious
outcomes thereby compromising consumer safety as well as the value to be co-created and
captured.Policy Implications: Ideally, as a pre-emptive measure to ensure full-commitment, trust
and integrity based on long-term expectations, it is suggested that graduated normative sanctions
and incentives are required for efficient value co-protection and co-creation.
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Advancing innovations in sustainable health: pharmaceutical business in West, East,
Central and Southern Africa
Frederick Ahen, University of Turku, Finland

West, East, Central and Southern (WECS) Africa is ripe for pharmaceutical business. Over the
past decades, excellent proposals have been offered to solve WECS Africa’s perennial healthcare
problems. However, most proposals often fail to address the most fundamental determinants of
health and are mostly donor-driven. The results are non-market interventions marred with
repetition of errors with dire consequences on the vulnerable composition of WECS African
populations. However, well-functioning pharmaceutical market that targets those with less access
is a foundation for sustainable socio-economic development. This paper sheds light on the
evidence of emerging governance and economic realities; economic growth, diaspora effect,
demographic dividend, increasing disposable income, infrastructural development and general
awareness about health risks. We challenge conventional formulae for healthcare governance in
a measured manner. The objective is to offer strategic policy guidance that will help reverse
decades of damages to healthcare in WECS Africa, whilst striking a balance between what the
desirable future is and what can set the tone for a durable change through market and
institutional mechanisms.Keywords: BOP business models, emerging dynamics, generic drugs,
global health, neglected diseases, patient safety, pharmaceutical business, WECS Africa
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STATE OF WOMEN IN THE MARITIME INDUSTRY - THE EFFECTS OF WOMEN
ORGANIZATIONS IN BREAKING GENDER BARRIERS
Ana M. Albert, Florida Atlantic University
This study is meant to understand the state of women’s participation in leadership roles in the
maritime industry and whether international groups such as WISTA, Women’s International
Shipping & Trading Association, can help advance women’s careers in this industry through its
networking and business opportunities. Through Hofstede’s six dimensions of culture framework
and interviews to members, I analyze whether cross-cultural groups such as WISTA have any
effect on the cultural conditions of the countries where they have established chapters. After
identifying the main concerns from the research, I provide suggestions to improve the standing
of WISTA within the maritime industry.
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Teaching International Business via Social Media Projects
Ilan Alon, Rollins College
Ruwanthi Kumari Herath, Rollins College

This study aims to evaluate the outcomes of an experiential learning technique coupled with
social media in an international marketing course. This explorative study was conducted among
155 students from United States and Israel covering MBA and undergraduate classes. Students
were divided into groups and were assigned to develop a YouTube video which will facilitate as
a country branding marketing tool to promote investment, tourism and trade for a country.
Evaluation of the measured students’ perception and attitude towards the experience revealed
that, the experience was advantageous, positive, helped to understand the importance of team
work and uses of technology. Further it was identified that the graduate students perceive the
learning approach more helpful in understanding the international business concepts compared to
the undergraduate students. Factor analysis aided to categorize the perceptions and attitudes
towards exercise into four categories. This study contributes to the current body of knowledge by
identifying the importance of incorporating experiential learning pedagogies inter-wined with
social media in teaching nation branding. Also it evaluates the differences in perception and
attitude towards the exercise based on gender, country of study and graduate and undergraduate
level.
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An event study of EM MNE strategic asset acquisitions: The case of patent generation in
Chinese acquisitions in developed markets
John Anderson, University of Northern Iowa
Dylan Sutherland, Durham University
Sean Severe, Drake University

Purpose: To further explore the relevance of the newer conceptual models of EM MNEs, such as
those based around ‘strategic asset seeking’ FDI and asset augmentation
strategies.Design/methodology/approach: We tailor event study methodologies, often used in
finance, to analyze trends in the pre and post-acquisition patent applications of Chinese MNEs
that acquire strategic-asset rich developed market businesses in Japan, the US and Europe. We
consider both domestic (Chinese) and target (host) country patent applications to explore
whether Chinese MNEs are capable of absorbing strategic-assets for the purpose of developing
their own long-term innovative capability or, rather, whether they use such acquisitions primarily
for domestic market exploitation. In doing so we cast further light on the question of whether
such EM MNEs use OFDI to develop firm-specific-advantages or not, and thus whether new
theories are also required. Findings: The extent to which Chinese firms are able to absorb and
productively harness the intangible strategic assets of their developed market acquisitions is still
not clear. While we find no significant results for target country patent applications, domestic
(Chinese market) patents do rise significantly. This strongly suggests technological transfer from
acquired to domestic subsidiaries and a form of ‘technological looting’, as opposed to long-term
capacity building, in Chinese MNEs when they acquire developed market businesses. This
finding is also consistent with Hennart’s (2012) ‘bundling model’, which directly challenges a
basic tenet of the OLI paradigm, that ‘locational’ advantages are available to all.Research
limitation/implications: Our sample, owing to data constraints on patents, is limited to 71
observations. Our findings are consistent with Hennart’s (2012) bundling model but also call into
question the ability of firms to acquire and harness research and development capabilities, vital
for longer term competitive advantage. Practical implications: Such asset-seeking FDI will likely
sharpen the competitive edge of EM MNEs in the shorter term, but in the longer they will need
to take further measures to improve their absorptive capabilities.
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Entry Modes, Uncertainty and Distance: An Experimental Investigation into an
Important but Contentious Relationship
Daniel Wayne Baack, University of Denver
Douglas Dow, Melbourne Business School
Ronaldo Parente, Florida International University

This paper highlights that psychic distance may play two contradictory roles in international
entry mode decisions - a conflict only rarely acknowledged in the literature. By adopting an
experimental approach and measuring managers’ a priori perceptions of distance, this paper
discriminates between these two effects. The results indicate distance plays a significant role as a
source of external uncertainty (encouraging lower share of equity by foreign parents), and that
the potential for opportunism has a direct effect on the preference for a higher share of equity;
however, distance does not play a significant role as a source of internal uncertainty.
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Organizational configuration and entrepreneurial orientation: issues of theoretical
specification and orchestrating theme
Krishna Chandra Balodi, Cambridge Judge Business School
Jaideep Prabhu, Cambridge Judge Business School
Shubhabrata Basu, Indian Institute of Management Indore

Configuration approach acknowledges that firm performance depends upon multiple, mutually
interacting multidimensional domains- leadership, strategy, structure, and environment. Recent
reviews, however, criticize extant theoretical specification for- incompleteness, not explaining
mutual causality among domains, and not ascertaining what the core element of an
organizational configuration is. Drawing from literature on stage of growth model, managerial
dynamic capabilities, and strategic orientation, we address these limitations by arguing for
inclusion of strategic orientation to theoretical specification. Managerial dynamic capabilities
and strategic orientation literature hints that stemming from managerial philosophical,
psychological and social orientation, firms’ strategic orientation lies at the core of linkages
among domain, and serves as key orchestrating theme of organizational configuration. We use
novel capability of set theoretic methods of crisp-set qualitative comparative analysis to test the
claims regarding the inadequacy of traditional theoretical specification, and also that the
inclusion of strategic orientation mitigates this. The analysis based on the data collected from 70
Indian young high-technology firms supports above arguments, and also that entrepreneurial
orientation, used as indicator of strategic orientation, is core element of organizational
configuration. Our analysis remains robust across- alternative operationalization (and cut-offs)
for constructs; fuzzy- set analysis method; and adding alternative non-trivial determinant of
performance.
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MEASURING SOCIAL CAPITAL AND WELL BEING: ESSENTIAL COMPONENTS
OF ACHIEVING SUSTAINABLE DEVELOPMENT IN LESS DEVELOPED
COUNTRIES
Roland Bardy, FGCU
Arthur Rubens, FGCU
Maurizio Massaro, Universite di Udine

Significant statistical work on sustainable development is being carried out in many international
and national settings, with a wide and growing body of experience in the measurement of
sustainable development becoming available. Although a large number of frameworks and
indicators have been created to measure sustainable development, the information they give on
developments in the economic, environmental and social perspectives are often not related. In
addition, the emphasis within these frameworks are mostly on environmental and economic
issues and policies, while less specificity has been given to the social perspective thus far. The
purpose of the paper is to provide an examination of the concepts and issues surrounding the
social perspective, with a special emphasis on social capital and well-being. It is felt that by
addressing the social perspective, and integrating the respective data into a comprehensive
information set, will provide a framework for understanding the essential indicators that should
be considered in measuring sustainable development. In addition, it can also pave the way for
the fruitful outcome of collaboration between societies that are in different stages of economic,
social and ecological development.
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Brand Community or Community Brands?
Drew Korey Blazure, Florida Atlantic University

This article examines the concept of brand communities by exploring how the meanings
associated with both the brands and the communities itself vary across different national cultures.
The developments within this paper help to explain why some findings in previous research may
contrast with original developments within the brand communities’ literature. A common
assumption in research on brand communities is that the meanings associated with the brands
within the communities are the same in any setting. This paper helps to clarify that not only are
the meanings associated with the brands different across national cultures, but the
conceptualization of brand communities is not equivalent across cultural settings. Different
national cultures have altered views about the concept of community, leading to an alteration of
the brand community concept across nations.
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Universal Health Insurance and Traditional Medicine Alternatives: Perceptions from the
Taiwanese Health System
Charles Chuang, Appalachian State University
Betty S Coffey, Appalachian State University
David R Williams, Appalachian State University
Richard W. Pouder, Appalachian State University

Healthcare coverage is a challenging issue for institutions in developed and emerging markets
where innovative solutions will be required for addressing healthcare needs. The World Health
Organization draws attention to the goal of universal health coverage to ensure that individuals
can obtain needed health services regardless of financial abilities to pay for care. The coverage
of alternative medical therapies is one consideration. Taiwan introduced a single-payer universal
health insurance system in the 1990s to provide comprehensive health coverage for citizens, and
the Taiwanese system includes coverage of specified traditional Chinese medicine therapies.
Thus, Taiwan provides a distinctive setting to learn about the coverage of traditional Chinese
medicine as a component of the universal health insurance system. Through in-person
interviews and surveys in Taiwan, our exploratory study reports on the perceived satisfaction
with choice and reimbursement of traditional Chinese medicine covered by the universal health
insurance. Implications about the perceptions of satisfaction with coverage of alternative
medicines, limitations of the study, and recommendations for future research are discussed.
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Hiring a Real Marketing Consultant for International Market Entry Project
Emin Civi, University of New Brunswick
Elif Persinger, Eastern Michigan University

Classroom-based experiential learning in international business receives much less attention than
other areas in Business education despite globalization and advanced communication
technologies as it is more difficult to complete assigned tasks and projects without travelling to
these different countries. Although the Internet has reduced traditional distances for experiential
learning in international business, it’s still very difficult for students to see entire picture of the
market they are planning to goand find actual market data for their projects. Experiential-based
learning methods are proposed for different marketing courses, such as marketing research,
marketing management, personal selling, sales management, principles of marketing, and
promotional strategy (Toncar and Cudmore, 2000). In my undergraduate international marketing
class, I have developed a new experiential learning project in which student teams are paired
with foreign marketing consultants in another country where studentteams has decided to enter
and start a new operation. This paper will articulate and discuss how this experiential learning
project is designed, and run along with how impactful it was on students’ learning.
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Resolving the Complexity of Cultural Distance: A Case of India and China -Correlation of
M&A performance with Hofstede’s Dimensions
CV Madhavi, PAGWON

India is a country of diverse cultures and consumers have varying needs in different regions. A
merger by an Indian firm with an MNC has the issue of cultural difference as both an enabler and
harbinger of business. It is an enabler because India has the experience and ability to be flexible
amidst diversity. It can be a harbinger because diversity creates uncertainty and demands high
adaptation in business. China is a fast developing nation with lot of potential for foreign entrants.
The merger & acquisition activity –domestic and global, all over the world has followed
different waves and trends. India and China, as developing countries, are relatively new entrants
in the cross-border M&A race. Will their cultural distance from other countries have any impact
on the international mergers? The answer will determine the future pace and trends of
advancements in the M&A activity by Indian and Chinese firms. The complexity of studying
cultural distance on M&As is anything but researchable. Two levels of empirical testing are
conducted. The first level is the key approach and the other two are supporting ones though
results vary. The first one has 2 models (with and without culture effects) on 754 M&As from
India and China during 2004-2006. It reveals that China and India are displaying no difference in
their M&A performance due to cultural distance factor. Their healthy stock market changes after
the announcement imply that they welcome foreign M&As. The second level has 14 cross-border
M&As from India and 5 from China. It reveals which of the cultural dimensions influences
merger performance during pre-merger, transition and post-merger times. Correlations and factor
analysis reveal the most important components influencing India and China.
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Modelling Cultural Differences in Cross-Border M&As in Emerging countries
CV Madhavi, PAGWON

The cultural differences are examined for the emerging countries in this paper. Before that, the
authors explore the types of stakeholders prevailing in these markets. The key drivers of M&As
in emerging nations are explained and the trends of mergers and acquisitions in these nations are
explored. An ex-post-facto three-dimensional model (that culminates in a 4-dimensional model)
is developed using Systems Dynamics modelling to show the relationship between the
parameters of cross-border mergers and the cultural dimensions of emerging countries. A list of
all 21 emerging nations is used to study the impact of cultural dimensions as given by Hofstede.
Their M&A behaviour is studied in terms of value and number of mergers done over a period of
10 years. Nations are found to fall in close groupings according to their scores of cultural
dimensions and M&A patterns. The findings are helpful in understanding what parameters are of
importance to emerging nations while entering into M&A deal. They could be used for further
understanding of a market’s needs and its cultural characteristics.
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RELATIONSHIP BETWEEN ORGANIZATIONAL INERTIA AND THE MERGER &
ACQUISITION ACTIVITY IN INDIA
CV Madhavi, PAGWON

The current research study aims at understanding the organizational inertia and M&As in detail.
The Indian industry is the context under which we study telecom, pharmaceutical and software
sectors to understand the impact of inertia on M&As since these sectors have seen tremendous
changes in regulation, industry activity, and consolidation has taken place in the last two decades
in all three sectors. Changes are emerging from all sides and the Indian firms have to respond
properly to the external environmental signals. M&As do not always give desired results as
predicted in the post-merger performance. The findings suggest that there is a significant effect
of organizational inertia on the M&As and vice versa in India. There emerges a negative
correlation between inertia; and size, age, deregulation. Deregulation has a significant negative
impact on the organizational inertia. Competitive response is tardy and thus inertia increases with
lesser M&A activity. More firms are seen to however participate in the M&A activity as a
competitive response to the market pressure. Inertial forces in acquirer slow down or hinder postmerger progress with no other supervising entity to correct them. As the firms are young, small
they are more active with changes happening in their environment and less prone to inertia than
big, old firms. Results apply to other nations too because cross-border mergers are also
considered in the research.
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Emergence of a New Dynamic Resource-Capability-based theory of Real Options (DRO)
for International Business
CV Madhavi, PAGWON

New practices and theories originate in advanced countries and then only are tested in emerging
countries to avoid pitfalls of failure. Emerging countries cannot generate a completely new
framework because their international business is a derivative of business in advanced economies
that follow a particular dynamism. How will the future look if the best theories in Strategy come
together? The theories of Strategy – Resource-based (RBV), Dynamic Capability (DC) and RealOptions (ROV) – are reviewed in terms of their key concepts, strengths and weaknesses. The
first one is the foundation for many theories in Strategy. The other two are more recent and find
full applications in the real-world MNC business. All three are relevant for emerging countries.
In sum, not a single one of them can be done away with in the future research or practice. The
objective of the paper is to foresee a new theory in global business based on the existing theories.
Amongst the existing ones, RBV, DC, ROV are the three major views complementing as well
completing the picture of Strategy. We thus bring out the key facets of the three views of
Strategy because future seems to hold a slot for a single view which could be a combination of
all the three. The seminal works of multiple scholars from various interdisciplinary fields are
looked at to understand the focus areas, dimensions and applications in Strategy. The findings
are summarized in a table comparing the three views. Finally, the proposed view carries the best
of the worlds. The empirical testing part is also discussed with the expected and important
measures.
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Comparing Students’ Performance in an International Business Class Across Two Nations:
An Exploratory Study
Mourad Dakhli, Georgia State University
Ihsen Ketata, Georgia State University

Teaching the foundational International Business (IB) course at the undergraduate level has
become a common practice across a large number of U.S.-based colleges and universities. From
its early introduction at leading IB programs to its current adoption as a core undergraduate
course, the survey of IB in various forms has become a common component of the undergraduate
business curriculum. With the recent rapid internationalization of the American model of higher
education, many universities around the world have also included IB as an integral component of
their business programs. This study leverages this internationalization trend by comparing and
contrasting students’ performance in an introductory IB course at a university in the United
States and one in the Middle East that adopts the American model of higher education. We focus
on the role of gender and culture in affecting student performance in the IB course across the two
nations. We discuss the findings of our exploratory study and offer directions for future
research.

Page 20 of 120

Measuring Social Entrepreneurship: A Review of Qualitative and Quantitative Approaches
Barbara Riederer Dastoor, Nova Southeastern University
Lelani Obispo Baumanis, Johnson & Wales University

Measuring Social Entrepreneurship: A Review of Qualitative and Quantitative Approaches to
Assessing ImpactAbstractThis paper reviews the academic literature for measures of social
entrepreneurship. Assessments of social enterprises are rare, and the few that are presented here
are seminal approaches that lay the foundation for further development in the field, both
theoretically and in terms of measuring outcomes. The introduction presents some definitions of
social entrepreneurship and positions it within an emerging field of study. The main body of the
paper is a review of the literature that organizes and then describes and gives examples of several
measures. The discussion provides an overview of the measures and suggests some fields of
literature that can contribute to developing more sophisticated measures.
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Your Global Footprint
Navreet Dhaliwal, Rollins College
Ilan Alon, Rollins College

The exercise helps students see their global footprint on the world. The exercise is available
both, in excel and hardcopy formats. Once the students fill in the countries they have visited, the
languages they are fluent in and the languages they are familiar with they can easily see the
diversity, economy, communication and spirituality they have been exposed to.
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Long-term Value Creation of Cross-border Mergers and Acquisitions: Evidence from
Chinese Acquiring firms
Min Du, UNIVERSITY OF NOTTINGHAM, UK
Agyenim Boateng, University of Huddersfield

This study investigates the long-term acquirer returns of Chinese cross-border mergers and
acquisitions (CBM&A) over the period of 1998-2008. Using Buy and Hold Abnormal Returns
(BHAR) and Calendar Time methods, we find that Chinese acquiring firms experience negative
returns ranging from 0.0292% in 12-month post-event period to 0.1080% in 60-month post-event
period. Regarding factors influencing returns, state ownership, interaction between R&D and
SOE, formal institutional distance, acquirer size have positive and significant impact on the longterm acquirer returns. However, acquirer cash holding, interaction between tangible resources
and SOE appear to have negative and significant impact on long-term returns. The results imply
that the role of government is an important source of value creation for CBM&As in China.
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Contribution of External Resources in the performance of Small Entrepreneurial firms in
Emerging Market
Mohammad Falahat NejadMahani, Universiti Tunku Abdul Rahman (UTAR)
Berna Mutlu, University of Florida
Melissa Wendy Migin, UCSI University

The far-reaching effects of globalization and advanced communications technologies have
helped engender the phenomenon of early internationalization within the context of newly
established international businesses that are often referred to Born Global firms". However,
research in this area has mostly been limited to firms from developed and advanced economies.
The focus of this paper is on Born Global exporters that use networks to gain access to external
resources in order to overcome their various constraints due to being in the nascent stages of
their development in the process to become international firms. Drawing from a body of research
on the importance of networks in business growth, we developed a framework proposing
network ties with external entities may lead to early internationalization and performance of
exporters. "
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The convergence between Islamic and conventional exchanges: performances and
governance
Josanco Floreani, University of Udine
Andrea Paltrinieri, University of Verona
Maurizio Polato, University of Udine
Flavio Pichler, University of Veorna

Based on a dataset of 31 conventional and Islamic exchanges we set down a framework for
assessing economic and financial performances in the stock exchange industry. The convergence
between conventional and Islamic markets poses, furthermore, relevant implications as for
governance in the industry. In particular, we compare performances focusing on the relations
between financial and market data. We show that the two clusters operate with different business
models and at different stages of the develop-ment process. We also find that Islamic exchanges
are less efficient that non-Islamic ones. However, their performances are sensitive to the same
value drivers. The institu-tional specificities of Islamic markets do not have, seemingly, a
relevant impact on performances.
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Country Related Factors, Firm Specific Assets and Methodological Issues in the
Multinationality-Performance Relationship within Emerging Economies Firms: A MetaAnalysis.
Jose Mauricio Galli Geleilate, Florida International University
Ronaldo Parente, Florida International University
Summit Kundu, Florida International University
The well discussed relationship between firm’s internationalization and its performance has been
analyzed for over thirty years. Nevertheless, a multitude of characteristics and configurations
have turned this relationship into a prism of results. In front of so many perspectives, this metaanalytic approach provides a consolidated view of this relationship among studies based on
emerging market firms. Based on a sample of 58 studies, our results show that there is a positive
relationship for the internationalization-performance relation among emerging market firms. Yet,
addressing the effect of firm-specific assets, we found that firms with higher advertising levels
are benefiting more from their internationalization. The investigation of regulative, normative
and cultural-cognitive institutional characteristics also provided interesting findings, showing
that emerging market multinationals are influenced by country of origin related factors. Different
study characteristics were also analyzed and we concluded that there’s a need for methodological
improvements in such studies addressing the multinationality-performance relationship.
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GETTING TO INNOVATION: SEQUENTIALLY EXPLORING AND EXPLOITING
TECHNOLOGICAL CAPABILITIES
Kwangwook Gang, Rensselaer Polytechnic Institute
Byung-Chul Choi, Rensselaer Polytechnic Institute
Judy Ma, Rensselaer Polytechnic Institute

Exploring and exploiting technological capabilities are essential steps in the innovation process.
We examine this process by exploring the complementary and substitutive relationships between
exploring and exploiting technological capabilities that takes place within innovative firms. With
patent data on Korean firms enlisted in the Korean Stock Exchange Market, we find that both
prior exploring and exploiting technological capabilities are positively related to subsequent
exploiting technological capability a year after. We also find that there is a negative effect on
subsequent exploiting technological capability when a firm conducts both exploration and
exploitation simultaneously. Our study contributes to the understanding of the behaviour of firms
with respect to their innovation activities, as reflected by their patent activities.
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Antecedents and Impact of the Structural Choice of a SME as a Top Management Team
Member in Multinational Corporations
Kurt Gleichauf, University of South Carolina

ABSTRACTThe choice of functional area representation in the top management team of a
multinational corporation represents a significant dedication of managerial resources. The
structural choice of including a senior marketing executive (SME) as a member of the top
management team (TMT) in multinational corporations has received scant attention in the
literature. In this paper, we address the question of whether the dedication of valuable marketing
resources at the executive level leads to gains in firm financial performance. We employ a
unique data base of more than 10,000 firm years to address whether the inclusion of a SME in
the TMT has a subsequent impact on firm performance using both financial accounting and
market performance measures. Firm performance impacts are compared across a variety of
industry segments and three countries, the United States, Germany and the United Kingdom. Our
study contributes to the literature by identifying specific industries and strategies across markets
which influence the choice of marketing representation within the top executive team. It further
contributes to the literature by differentiating between accounting and equity based performance
effects of the SME across international markets.
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Exploring the performance implication of multi-agency problems among public family
businesses
Qian Gu, Georgia State University
Lin-Hua Lu, National Cheng Kung University

Despite the increased attention to professional management in family businesses, current
research drawing on agency theory has largely focused on the principal-principal conflicts (P-P
conflicts) in the study of family business performance. The influence of principal-agent conflicts
(P-A conflicts) that arise from the involvement of professional management stays unclear. In this
study, we apply a multi-agency perspective and propose that both agency problems are at play in
family businesses. P-A conflicts will predominate when a firm has a low level of family
ownership, and P-P conflicts will prevail in firms with dominant family ownership. As a result,
there is an inverted U-shaped relationship between family ownership and firm performance. In
addition, we investigate two major contingencies that moderate the curvilinear relationship:
interest alignment mechanism and control mechanism. We propose that the inverted U-shaped
relationship will be more salient with a higher level of professional manager ownership and a
lower level of professional manager control. Our argument has received overall support with a
sample of 487 public listed family firms in Taiwan from 1996 to 2005.
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Towards an Institutional Model of Organizational Corruption Controls: The Case of FIFA
William R. Heaston, Drake University

This paper seeks to build upon the descriptive approaches of other scholars by undertaking a
conceptual analysis of corruption control within FIFA. Utilizing a preexisting typology of
organizational corruption control, this paper identifies, categorizes, and evaluates the various
mechanisms employed by intra-organizational and extra-organizational actors to mitigate
corruption within FIFA. I then utilize institutional theory to develop a conceptual framework in
which corruption control types are more completely examined within their broader institutional
context. Based on this innovative model, I derive propositions concerning the interplay between
institutional norms, corruption controls, and corruption to achieve a more holistic perspective on
corruption mitigation within FIFA and other international organizations.
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Predictors of Success and Academic Performance of College Students
Christopher M. Jenner, Savannah State University
Suman Niranjan, Savannah State University
Jun Wu, Savannah State University

This research study will examine the effectiveness of academic intervention and communication,
general self-efficacy, academic motivation, and social activity by analyzing predictors of success
to assist students in achieving high academic performance. Academic performance, measured by
overall grade point average (OGPA) in this study, is strongly linked to positive outcomes that are
valued by society. Therefore, adults with high levels of education and success are more likely to
be employed and earn higher salaries. Data was collected from a historically black college of
business students. Structural Equation Modeling along with regression analysis is used to
evaluate the hypotheses. The proposed conceptual model hypothesizes that the use of Academic
Intervention & Communication, General Self-Efficacy, Academic Motivation, and Social
Activity will have a significant impact on college students’ performance and success. Findings
indicate that the model is statistically significant with only General Self-Efficacy being
significantly correlated to Academic Performance. The value of these constructs for all types of
students is discussed in this paper.
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FDI in Tax Havens: Do Corporate Tax Rates Matter?
Chris Jones, Aston University
Yama Temouri, Aston University

The purpose of this paper is to examine the determinants of a MNEs strategy to invest in
countries classified as tax havens. To the best of our knowledge this has not been done before.
We extend the model of international business based on the OLI paradigm linking it with
financial specific advantages. Our empirical tests rely on the firm-level data covering over
39,543 MNEs across the OECD between 2002 and 2011. We find that higher corporate taxes
faced by MNEs at home increases the propensity of tax haven use. In addition, high technology
MNEs from both the manufacturing sector and the services sector, with a large level of
intangible assets, are also more likely to use tax havens. Finally, there is also evidence that
MNEs from countries with a more social market orientation are less likely to invest in tax
havens.
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Tax Havens and Firm Performance
Chris Jones, Aston University
Yama Temouri, Aston University

The purpose of this paper is to provide evidence on the link between tax haven presence of
MNEs and firm level performance. To the best of our knowledge this has not been done before.
By presenting total factor productivity (TFP) and profitability estimates over the period 20022011, our results show that MNEs that have tax haven presence perform better in terms of
profitability than their counterparts that do not. However, tax haven presence does not have any
discernible significant effects on firm level productivity. These findings are robust for MNEs that
operate in both the manufacturing and services sector. This suggests that the use of tax havens by
multinational firms has no impact on economic dynamism and may thus result in the erosion of
the cross-country corporate tax base.
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Firm Internationalization as an Entrepreneurial Process: The Role of Entrepreneurs and
their Networks
Tugba Kalafatoglu, ESADE Business School
Xavier Mendoza, ESADE Business School
The purpose of the paper is to explore the entrepreneur’s role as an initiating force in the firm’s
internationalizations process. Related to that, networking and learning are integral parts of the
international opportunity development process and thus directly related to the identification and
selection of potentially attractive foreign markets. (Ellis 2011; Figueira-de-Lemos, Johanson &
Vahlne 2011; Johanson & Vahlne 2009). Basically, this paper argues that the combination of the
network perspective (Burt 1992; Granovetter, 1985) and the consideration of manager
characteristics (upper echelons theory; Hambrick & Mason, 1984) provide a sound theoretical
foundation to explain the internationalization of firm as an entrepreneurial process that drive the
entrepreneur to consider internationalization (Hutchinson, Alexander, Quinn & Doherty 2007),
and influences the process of identification of international market opportunities and foreign
market selection. This paper has three primary aims. First is to examine the role of entrepreneurs
as an initiating force in the firms’ internationalization process. Second is to discuss how
entrepreneurs identify international market opportunities and how entrepreneurs’ network plays
an important role in the selection of foreign markets. The third is to provide a foundation for
empirical research, to do so the paper identifies some major propositions and a model for further
research. The main theoretical contribution is targeted at the international entrepreneurship
literature but, by adding the internationalization process theory approach to the framework, the
paper also contributes to the internationalization literature in general.
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DOES CORRUPTION-DRIVEN SOCIAL IRRESPONSIBILITY AFFECT
MULTINATIONAL ENTERPRISE PERFORMANCE?
Dawn L. Keig, Brenau University
Lance Eliot Brouthers, Kennesaw State University

In this study we examine the underexplored antecedents and consequences of multinational
enterprise (MNE) corporate social irresponsibility (CSiR) by theorizing and empirically
examining how levels of corruption in a MNE’s external environment affect the firm’s level of
CSiR and subsequent performance. Using an institutional theory framework, corruption is
conceptualized as having both formal and informal dimensions. Applying a portfolio approach
used in prior international business studies to view an MNE’s environment as the sum of all of
its geographic locations, we hypothesize and find that higher levels of formal and/or informal
corruption environments are related to higher levels of MNE CSiR. We also explore the
normative aspects of social irresponsibility and find that firms with higher CSiR will be
outperformed by less socially irresponsible firms. The results support the notion that there are
institutionally-driven ties between formal and informal corruption, social irresponsibility, and
firm performance.
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Social Support, Self-Efficacy and Depression of College Students
Christina A. King, Savannah State University
Jun Wu, Savannah State University
Suman Niranjan, Savannah State University

Many college students today have multiple roles and obligations to play. Therefore, many
students have different level of stress and depression. The purpose of this study is to examine the
effects of social support, and self-efficacy on levels of depression in college students. We
proposed that there will be an inverse relationship between social support and depression, also
there will be an inverse relationship between self-efficacy and depression, and self-efficacy and
social support will be positively associated with each other. A questionnaire packet is developed,
which consists of three scales: the Beck Depression Inventory (BDI), The Self-Efficacy Scale
(SES), and the Young Adult Social Support Inventory (YI-SSI). The survey is administrated at a
comprehensive historically black university in the southeastern part of the United States. 155
volunteers took the survey. The data is then analyzed. The results proved our hypotheses. In
addition, this paper also explores different sources of social support and gender difference in
seeking social support. This research contributes to the literature by exploring the predicting
influence of social support and self-efficacy on depression. It is interesting to notify that the
influence of social support on depression is bigger than that of self-efficacy, which implies that if
families, friends as well as the university communities could give more support to college
students, their depression level could be reduced significantly.
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Financial Internationalization and Corporate Governance: Evidence from Brazil
Jeferson Lana, FGV/EAESP
WLAMIR GONCALVES Xavier, FGV/EAESP & UNISUL
Rosilene Marcon, UNIVALI

Financial internationalization is an important phenomenon in research on strategy, international
business and corporate governance. Drawing on theories of corporate governance, the objective
of this study is to investigate the effects of financial internationalization on firm performance.
Our initial assumption is that financially internationalized firms show more transparency and
good corporate governance practices than their non-internationalized counterparts and, as a
result, their performance improves. We have also theorized and empirically tested our hypothesis
that government ownership is a variable that could influence firm internationalization. We
developed two hypotheses on the potential effects of financial internationalization on firms’
financial and market performance. We analyzed data on all Brazilian listed companies, from
1999 to 2011, except for financial firms, totaling 3992 observations and 450 firms. An
unobserved effects panel data model was chosen for data analysis. Results showed that financial
internationalization of capital had a negative effect on market performance. Furthermore, results
were inconclusive on the effect of financial internationalization in the form of foreign ownership
and on the effects of government ownership.

Page 37 of 120

DUE DILIGENCE IN M&A: IS THE ROLE OF HRM STRATEGIC IN A DEAL
SUCCESS?
Marina Latukha, Saint-Petersburg state university, Graduate school of management
Andrei Panibratov, Saint-Petersburg state university, Graduate school of management

When firms entering new markets use mergers and acquisitions (M&A) as an internationalization
strategy, managers usually consider a great number of processes that support a firms’ success.
Among others, an important process is due diligence that covers many areas of company’s
operations, namely finance, marketing, production, and human resource management. We prove
in our paper that human resource management (HRM) plays a strategic role in M&A and
significantly influences the result of the deal. Besides the explored positive correlation between
HRM and the M&A success, we show that HRM moderates a positive result of a deal output
through an earlier involvement of HRM in the M&A process. We also found that concentration
on specific HRM areas increases probability of the success of the deal. This study contributes to
existing research by defining and testing the hypothesis for understanding the role of HRM in the
M&A due diligence process.
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The Global Manager’s Ticket to Success: A Mediation Approach connecting Cultural
Intelligence, Job Satisfaction, and Job Performance
Melanie Lorenz, University of Alabama
Livia L. Barakat, Fundacao Dom Cabral
Jase Ramsey, University of Alabama
Ellen Levet, University of Alabama

This study examines the effect of cultural intelligence (CQ) on the job performance of global
managers. 332 global managers were recruited and interviewed from Brazilian multinational
companies. The mediating effect of job satisfaction was tested on the CQ—job performance
relationship. Our findings suggest that job satisfaction transmits the effect of CQ to job
performance, such that global managers high in CQ exhibit more positive work attitudes in a
challenging international setting, and therefore perform better at their jobs. Results suggest that
global managers should attempt to increase their CQ in order to improve their job satisfaction
and ultimately performance better in an international context. This is the first empirical study
linking CQ to job satisfaction and job performance.
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Worldwide Web's Impact on the Financial Industry: The Emergence of Cloud Computing
Karen Lue, Florida Atlantic University
Jennifer Fowler, Florida Atlantic University
Daniel Rottig, Florida Gulf Coast University
In today’s technological global environment, multinational corporations in the financial industry
as well as governmental agencies and private corporations are encouraged to employ strategies to
defend against cyber-attacks. Cyber-attacks have increased at an alarming rate within the past
few years. Thus, creating an urgent need to mitigate and manage such attacks. This paper is a
qualitative research in the form of a case study on the financial industry. It also includes a focus
on the importance of the financial industry, governmental agencies and private corporations
usage of cloud computing. Cloud computing is beneficial for long-term profitability, world-wide
accessibility, and industry-wide collaboration. However, the disadvantage is the risk of
increased vulnerability to cyber-attacks.
An executive interview was conducted to explore
the practical strategies that multinational corporations utilize to alleviate and defend against daily
cyber-attacks within their respective industries. The research also emphasizes the government’s
intervention of implementing laws and increased funding towards mitigating cyber risks and
defending against cyber-attacks for the betterment of national security, the profitability of
multinational industries, and the overall good of the global business environment of which is
needed for total global success.
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A Humble Start, So What? The Impact of Institutional Imprinting on Chinese Private
Enterprises’ Inward Internationalization
Jieqiong Ma, Saint Louis University
Hongxin John"" Zhao, Saint Louis University

Contrary to existing imprinting research that early established SOEs with socialist imprinting
tend to be less competitive, this paper draws an optimistic picture of institutional imprinting
based on organizational learning theory. Using data from 2620 Chinese private enterprises, we
find that institutional imprinting has a positive impact on inward internationalization. Also, in
understanding the persistence and decay of imprints, we conclude that institutional imprinting
tends to be magnified in similar to situations where the imprint occurs and attenuated in distinct
situations which are opposite to the imprinting environment.
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The Impact of Consumer Ethnocentrism on Willingness to Buy Global Products: A
Construal Level Perspective
Jieqiong Ma, Saint Louis University

This paper aims to segment the impact of consumer ethnocentrism on willingness to buy global
products by introducing construal level perspective into the shopping scenario. Specifically, our
findings suggest that consumer ethnocentrism has a significantly larger effect on willingness to
buy global products when (a) the item is a gift for others (vs. an item for self use), (b) the
consumer is from collectivism (vs. individualism) culture and that (c) the impact of construal
level is significantly stronger for interdependent (vs. independent) consumers.
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A Process-Based Explanation of the Psychic Distance Paradox: Evidence from Global
Virtual Teams
Peter Magnusson, Florida International University
Anja Schuster, University of St Gallen
Vas Taras, University of North Carolina - Greensboro

Previous research has found evidence of a counter-intuitive positive relationship between
psychic distance and performance, which has been labeled the “psychic distance paradox.”
However, there is a dearth of literature explaining the causal mechanisms that elucidates such a
positive relationship. Studying the effect of team-level psychic distance on the performance of
global virtual teams, we build on the input-process-outcome framework of team research which
allows the integration of process variables to provide new insights into the underlying
coherences of the psychic distance paradox. These variables include the team members’
expectation of challenges as well as the level of team effort toward the task. The team members’
motivational cultural intelligence is introduced to the model as a moderating factor. The data
support our hypothesized causal path and with our findings, we start unveiling the psychic
distance paradox through the integration of the literatures on psychic distance and global virtual
teams.
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Unpacking embeddedness in firm's adoption of CSR practices in Global Business Networks
Valentina Marano, University of Alabama, Tuscaloosa
Tatiana Kostova, University of South Carolina
We examine firms’ adoption of CSR practices as a function of their embeddedness in global
business networks (GBNs). We propose that GBNs affect an organization’s adoption decisions
as they channel CSR related institutional influences from its multiple partners and provide access
to necessary resources and information. We find that a firm’s decision to adopt CSR practices is
positively impacted by the CSR standards in its GBN, the heterogeneity of the CSR-related
institutional forces in the network, and the firm’s exposure through its operations to institutional
contexts with more stringent requirements for CSR than those of its home country. More
intensive economic relationships in the form of foreign direct investment are more important
than other forms like exporting. Our empirical results, based on longitudinal data on 710 U.S.
corporations, provide general support for the embeddedness hypotheses and highlight certain
nuances of how embeddedness works.
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The Internationalization of Emerging Market MNCs and the Challenge of Staffing
Subsidiaries Overseas - The Case of Brazil.
Edison P. Moura, Sul Ross State University
David Moura, Florida Atlantic University

Abstract
For decades foreign direct investment (FDI) went from developed to developing
economies. The flow of knowledge, capital and expatriate employees had one direction: the
developing world. This trend however, is changing. In the last decade we have witnessed the
growth of a much more two way relationship involving the emerging market economies and the
developed nations. From 2006 to 2010, the number of Brazilian, Chinese, Indian and Russian
MNCs of the FT Global 500 went from 15 to 80. In 2006, Brazil became the second largest
outward FDI investor among emerging market economies. This new reality, however, introduces
an unprecedented range of strategic challenges: one of them being how to staff its subsidiaries
overseas.
In this article we will be addressing some of the reasons for this new reality and
how Brazilian MNCs are tackling the challenge of staffing their American subsidiaries,
apparently, for cultural reasons, preferring the ethnocentric approach.
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The Logic of China’s Indigenous Technology Standards Policy
Michael Bruce Murphree, Georgia Institute of Technology
China’s technology standards development efforts have been the subject of research and
speculation over the last decade. This article explores the official justification for pursuing
unique indigenous technology standards and finds that these goals have been unmet. However,
the standards development efforts have real benefits for Chinese firms in lowering the costs for
licensing standards essential intellectual property for internationally accepted standards and
improving the R&D capabilities of Chinese manufacturers. These benefits help improve the
competitiveness of Chinese firms and their profit margins, thus encouraging the policy of
promoting unique indigenous standards to continue. While unique Chinese standards will
continue to struggle to gain domestic or international market acceptance, the benefits in lower
costs and improved R&D for Chinese manufacturers will remain.
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An Evolutional View on Russian Media Domestication
Irina Naoumova, University of Hartford
Anna Kachkaeva, Federal Research University - Higher School of Economics
Ilya Kiria, Federal Research University - Higher School of Economics
Annette Rogers, University of Hartford
This paper reflects on results of the on-going research project on Russia’s mass media businesses
and shows that the state, municipal and regional powers are camouflaging their actual influence
over mass media. As a transitioning society Russia still engages in the use of former “soviet
forms of relationship strategies between the state and its media, while democratic forms are
being artificially held in embryonic stages by the state. We aim to distinguish between them and
provide evidence from semi-structured interviews with owners and top managers from Russian
media companies. For these purposes we look at media as an institution serving specific roles in
‘good governance’ mechanics and use the concept of social identification to show that while
some companies identify with the society in general, a prevailing majority of media companies
identify with powers and oligarchs. As such this indicates the potential for dangerous attrition of
ethical norms of a society. By unveiling the process of media ‘domestication’ in Russia, we
discovered that specific roles of mass media were reserved and used by government. In other
words, these roles were chosen for the ‘domesticated pets’ although some examples of
independent media exist and could support democratic developments in the future. "

Page 47 of 120

Random Walk Tests in Presence of Multiple Structural Breaks: Evidence from Emerging
markets
Geoffrey Ngene, Mercer University

This study examines whether stock indices of eighteen emerging markets can be characterized by
mean reversion or random walk (unit root) processes. I employ unit root tests which account for
two sudden and two gradual shifts in the mean of the time series. These tests are more powerful
than either single structural break tests or traditional unit root tests. In all eighteen countries, I
find strong evidence of abrupt and gradual structural breaks in the mean. The null hypothesis of
random walk cannot be rejected in fourteen out of eighteen countries at 5% significance level..
My results suggest that in majority of the emerging markets studied, shocks to stock prices will
have permanent effects and information on historical prices cannot be used to predict future
returns. The short and long-run changes in stock prices are purely random and sans frontier even
after accounting for multiple structural breaks. My empirical results hold irrespective of whether
stock indices are denominated in real terms, local currencies terms or US dollar terms. The
results also remain robust when fractional integration and long memory econometric modeling is
utilized.
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The Impact of Home-Host Cultural Distance on Foreign Affiliate Sales: The Moderating
Role of Cultural Variation within Host Countries
Marjolijn Onrust, University of Groningen
Sjoerd Beugelsdijk, University of Groningen
Robbert Maseland, University of Groningen
Arjen Slangen, Erasmus University Rotterdam

Multinational firms attempt to minimize the cultural differences to which they are exposed in a
given host country. Studies of the effect of home-host cultural distance have assumed cultural
homogeneity within host countries. We relax this unrealistic assumption by recognizing that each
country consists of subcultures and is hence characterized by cultural variation. Building on
insights from international marketing studies, we argue that cultural variation in host countries
allows firms to limit their exposure to cultural distance, by seeking out those market segments
that are culturally closest to them. Consequentially, the degree to which cultural differences limit
multinationals’ foreign activities is lower than suggested by commonly used inter-country
cultural distance indices. We test this argument and find support for it in a 25-year panel of total
US foreign affiliate sales in 54 host countries. At the sample average of intra-host cultural
variation, the use of mean cultural distance indices yields a 74% overestimate of the actual
cultural difference effect. This suggests that home-host cultural differences are a much smaller
barrier for multinational firms than hitherto thought. By assuming cultural homogeneity, too
much importance has been attributed to the detrimental effect of cultural differences.
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Market Growth Strategies of Family-Controlled Emerging Market Multinational
Corporations (FEMNCs)
Ayse Ozturk, Georgia State University

Family-controlled emerging market multinational corporations (FEMNCs) have been gaining
strength on global markets in recent years. Yet, their growth strategies have not been exclusively
studied before. The conceptual framework in this study suggests that FEMNCs have specific
traits that lead them to pursue portfolio entrepreneurship in their expansion strategies. It is driven
by their agility in decision making, risk allocation motives, opportunity exploitation capabilities,
and emergence of new business models. Consequently, portfolio entrepreneurship leads to
diversification strategies. Understanding the growth of FEMNCs has implications for both nonfamily emerging market MNCs, and advanced market MNCs.
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Institutional origins of emerging MNEs’ strategy: Two-sided role of home government in
shaping competitive advantages of Russian firms
Andrei Panibratov, St. Petersburg State University
Marina Latukha, St. Petersburg State University
Influence of government is crucial for international operations of most emerging economies’
firms. However, not all these firms have the same experience with government interventions:
some benefit more, some less, and some make losses. The government roles vary among
countries and industries. One pole is an absolute financial support and trade protection, while
other is a restriction or too strict regulation. Firms react differently; some try preventing or at
least predicting such behavior, while others don’t put too many efforts to avoid this government
enrolment in their business and projects abroad. With particular example of Russia, this paper
answers on how the government influences an internationalization of emerging multinational
enterprises, and what are the effects on their strategy and competitive advantages. It also
analyzes the role the government plays to help these companies, particularly when they go
internationally, answering questions how the government can shape an emerging MNEs’
competitive advantage and at what level should it act to help company when expanding abroad.
Also, it argues how firms can protect themselves against the government intervention and what
causes different experience.
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Institutional Distance Effects on International Entry Mode Choice of Brazilian
Multinationals
Daiane Polesello, FURB - University of Blumenau
Mohamed Amal, FURB - University of Blumenau

Institutional distance between host and origin FDI countries has been pointed as one of the most
important determinants on international entry mode choice of multinationals. Assuming the
increasing outward investment done by Brazilian Multinational and their representative role on
BRIC the purpose of this paper is to analyze the effects of the institutional distance between
Brazil and FDI host country institutional environment on the establishment and ownership
international entry mode choice of Brazilian Multinationals. Based on a quantitative approach,
the research was developed through the entry mode choice of 57 Brazilian Multinationals which
established 136 production subsidiaries abroad. The data were collect in November, 2012 from
primary and secondary sources, and analyzed by using a statistic software conducting a
binominal logistic regression. Results show that institutional distance effects is more relevant on
the establishment entry mode choice than on the ownership international entry mode choice of
Brazilian Multinationals. The establishment entry mode choice is more linked with the emerging
countries behavior of overcome the liability of later comes by acquiring firms abroad, while the
ownership entry mode choice is more connect with the desire of protect home country
advantages.
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DECISION MAKING CHALLENGES IN A GLOBAL ORGANIZATION
Michael Raisinghani, Texas Woman's University
Anshu Arora, Savannah State University

The on-going transformation of business from domestic to global can have a significant impact
on managers due to their lack of experience and formal training relative to global issues. This
lack of knowledge can result in a lack of decision-making self-efficacy, and attendant
difficulties, with regard to successfully converting domestic managers into successful global
managers.
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COMMON FACTORS AND THE EXCHANGE RATE: RESULTS FROM THE
BRAZILIAN CASE
Jose Luiz Rossi Junior, Insper Institute of Education and Research
Wilson Felicio, Insper

This paper studies the usefulness of factor models in explaining the dynamics of the exchange
rate Real / Dollar from January 1999 to August 2011. The paper verifies that the inclusion of
factors embedded on the common movements of exchange rates of a set of countries
significantly improves the in-sample and out-of-sample predictive power of the models
comprising only macroeconomic fundamentals commonly used in the literature to forecast the
exchange rate. The paper also links the information contained in the factors to global shocks as
the demand for “dollars” – a dollar effect, volatility, and liquidity of global financial markets.
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An Empirical Investigation into the Effects of Culture on Ethical Decision-Making
Daniel Rottig, Florida Gulf Coast University

This paper proposes and empirically tests a model that explains the impact of individual value
orientation on ethical decision-making. Individual value orientation is operationalized using
Schwartz’s (1992, 1994) value inventory, which has become a valuable tool for researchers
studying individual value orientations within and across national cultures. A study among
students (N = 432) has found empirical evidence that individuals oriented towards self-direction
and hedonism are less likely to recognize ethical situations whereas individuals oriented towards
conformity, tradition and security are likely to be aware of ethical situation. Furthermore, the
study found that codes of conduct alone were not sufficient to significantly increase the
awareness of individuals, who are less likely to recognize ethical situations based on their value
orientations. Ethical climate as well as the combination of an ethical climate and codes of
conduct, however, has been found to affect ethical decision making as hypothesized.

Page 55 of 120

Leader Innovation Profile: Assessing the Role of Leader Sagacity
Cynthia P Ruppel, Nova Southeastern University
Eleanor Lawrence, Nova Southeastern University
Leslie Cauthan Tworoger, Nova Southeastern University

This action research study examines creativity and innovation at the organizational level of a top
management team. This research examines the personality characteristics and behaviors of an
executive team that facilitated and fostered creativity and innovation. This study applies
Simmons and Sower’s (2012) theory of leader sagacity to frame our understanding of leadership
characteristics and behaviors associated with creative and innovative global organizations. The
study findings highlight the importance of leadership characteristics and the role of the leader in
the design and development of a creative and innovative organizational climate. This study
suggests that creativity and innovation at the organizational level ultimately depends on the
creativity of the individual human resources and the environment provided them. Further the
study enhances our knowledge about what it means to be a creative innovative leader in a global,
knowledge-based economy.
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Moving Headquarters In Search Of Dynamic Capabilities
Elzotbek Rustambekov, Bryant University

This is a conceptual paper that looks at dynamic capabilities as a specific type of knowledge that
is geographically localized. Dynamic capabilities are knowledge-based processes that are
developed over time by means of interactions among a company’s resource bundles and
capabilities. Dynamic capabilities enhance a company’s capacity to leverage resources and
organizational processes to increase profitability. Corporate headquarters were selected as a unit
of analysis because of their knowledge-intensive nature. Empirical evidence suggests that just
over five percent of headquarters relocate every year and that the reasons for the relocations go
beyond tax incentives. It is argued that the geographical proximity of headquarters causes
spillover of operational knowledge during interactions between managers. This operational
knowledge includes various routines and contains dynamic capabilities. This research links
studies on dynamic capabilities and studies on geography of knowledge and headquarter
relocations. The information gathered can help to explain why corporate headquarter relocations
take place, and how companies may increase profitability by moving their headquarters to a
location favorable to building particular dynamic capabilities.
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Cultural Intelligence’s Impact on Transformational Leaders from Developing Country
Multinational Companies
Raina M. Rutti, Dalton State College
Jase Ramsey, University of Alabama
Livia L. Barakat, Fundacao Dom Cabral
Anderson Sant'anna, Fundacao Dom Cabral

Despite significant increases in training and development in international business, and cultural
competence in particular via corporate training, we still know relatively little about the role of
cultural intelligence (CQ) and its effects on transformational leadership. This paper examines the
relationship between cultural intelligence and transformational leadership of 332 Brazilian
managers and leaders that have an international component to their positions. Using regression
analysis, our data indicate that although CQ has a positive impact on five of the six
transformational leadership dimensions (identifying and articulating a vision, providing an
appropriate model, fostering the acceptance of group goals, having high performance
expectations, and providing intellectual stimulation).
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The Roles of Brand Positioning Through Advertising in Collective Identity and Willingness
to Buy
Alexey V Semenov, Saint Louis University/Boeing Institute of International Business,
Cook School of Business

This study examines how brand positioning strategies through advertising affect the relationship
between collective identity and willingness to buy. From self-verification theory perspective, the
current paper posits that the fit between collective identity and brand positioning strategy would
increase consumers’ willingness to buy products. Specifically, when consumers possess national
cultural identity, a firm could implement local consumer cultural positioning strategy in order to
increase willingness to buy foreign as well as domestic products. However, when consumers
possess global identity, global consumer cultural positioning strategy would be more effective
tool to increase consumers’ willingness to buy products. This study adds to our theoretical
understanding of the collective identity – willingness to buy products relationship and provides
valuable guidelines for domestic and multinational firms in the selection of brand positioning
strategy for a particular target market.
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An Empirical Analysis of Monetary Policy Effectiveness and Bank Concentration
Sean Severe, Drake University

Research on economic growth through financial development has evolved to studying how bank
concentration affects the economy, but such research often ignores asymmetries created by the
concentration. This paper looks closer at this relationship focusing on asymmetries in economic
growth due to monetary policy that arise from bank concentration. My empirical results suggest
high bank concentration and high interest rates hinder value-added growth in manufacturing
independently, but a lowering of interest rates would increase growth more in countries with
lower bank concentration. More generally, a loosening of monetary policy by lowering interest
rates significantly affects value-added growth more in countries with lower banking
concentration.
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Transnational Entrepreneurs’ Strategic Organizational Processes for Overcoming
Liabilities of Foreignness
Stoyan Petrov Stoyanov, University of Edinburgh
Rick Woodward, University of Edinburgh

The theoretical premise that decentralization has been linked to organizational learning has been
endorsed by some studies. However, less is known about how knowledge is structured and
bundled and its potential to reduce failure of newly established ventures. The current study aims
at revealing the operational side of the matter, through exploring how transnational entrepreneurs
(TEs) operating in proximity to ethnic Diasporas, manage to reduce liabilities of foreignness
(LOF).
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Efficiency and Performance of Conventional and Islamic Banks in GCC Countries
Lawrence Tai, Zayed University

This paper examines the efficiency and performance of 58 publicly listed conventional and
Islamic national banks in the Gulf Cooperation Council (GCC) countries between 2003 and
2011. A translog cost function is used to evaluate the efficiency of the GCC banking sector and
multiple regression analysis is employed to identify factors affecting the performance of the 58
national banks. Empirical findings reveal that Masraf Al Rayan of Qatar (an Islamic bank) was
the most efficient bank while Kuwait Finance House (also an Islamic bank) was the least
efficient bank during the study period. Conventional banks were more profitable, liquid, and
solvent than Islamic banks during the earlier years of the study period while Islamic banks were
more profitable, liquid, and solvent than conventional banks during the later years of the study
period. Regression results indicate that economic conditions, bank size, financial development,
operating costs, and type of bank (conventional or Islamic) are significant variables affecting
return on average assets.

Page 62 of 120

A Case Study on the Consequences of the Recent Global Financial Crisis on the Travel and
Hospitality Industry and Strategies to Manage these Consequences
Savika Tilakhdin, Florida Atlantic Univeristy
Renee Johnson, Florida Atlantic University
Manohar Patanjali, Florida Atlantic University
Ishe Mutowembgwa, Florida Atlantic Univeristy
Daniel Rottig, Florida Gulf Coast University

The Great Financial Recession of 2007 -2010 caused economic calamities and a global financial
collapse. Across the globe, the financial crisis had a profound impact on the travel and tourism
industry. This report is a study of the consequences, strategies, and best practices of the travel
and hospitality industry during the financial crisis. Carnival Cruise Lines, Royal Caribbean
Cruises Ltd, and several hotels are analyzed in detail to gain insight about the consequences and
strategies used to deal with the recession. In addition, the global airline industry is examined as
a frame of comparison to the cruise and hospitality industry. The financial recession had long
term effects such as economic turmoil, liquidity crunch, and large scale unemployment. The
travel and hospitality industry was critically impacted due to the liquidity crunch and resulted in
reduced spending in the leisure and business travel segments. It is critical to understand the
nature and depth of this impact on the travel and hospitality industry. This report presents
practical strategies companies in the travel and hospitality industry used to get through the
recession. These strategies are summarized as best practices which companies and other related
industries can utilize should there be another economic downturn.
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VALUES AND GOVERNANCE AND POLICIES, OH MY: AN INSTITUTIONALSTAKEHOLDER PERSPECTIVE ON CORPORATE SOCIAL RESPONSIBILITY
Carri R. Tolmie, Elon University
Hongxin John Zhao, Saint Louis University
Seung H. Kim, Saint Louis University

The literature over the past several decades has witnessed an impassioned debate over the
legitimacy and effectiveness of corporate social responsibility (CSR) practices. This debate has
produced a growing, rich stream of research that has focused on a plethora of intriguing findings,
some of which are not consistent with the conclusions of our predecessors or even those of our
current colleagues. This disconnect within CSR research occurs at both ends of the spectrum.
Not only are the outcomes still in question, but it also remains uncertain what key variables
influence and shape how firms are utilizing and implementing various socially responsible
practices. Building off of institutional theory in combination with stakeholder theory, this paper
examines whether societal values and national governance affect varying CSR policies and
behavior. Utilizing these sound theories to better understand how different pressures are
influencing nearly 1,000 firms in 47 different countries, academics and practitioners can begin to
piece together the vast, unknown impacts on CSR behavior.
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When International Retailers Face Institutional Challenges in Emerging Markets:
Walmart’s Experience in South Africa
Gladys Torres Baumgarten, Ramapo College of NJ
This paper considers how a nation’s institutional environment can influence MNE success,
particularly in emerging markets, where institutional weaknesses may be more prevalent (vis-àvis developed markets, where institutions tend to be stronger, more predictable and possess
greater legal/regulatory enforcement power). The paper focuses on an international retailer –
Walmart - and investigates the institutional influences that affected the firm’s outcomes during
its expansion into South Africa. Finally, implications for [retailing] MNEs intent on entering
developing markets are identified, as are policy implications for developing market institutions
facing pressures to protect domestic interests, while striving to attract FDI.
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The Impact of Elimination of the Reconciliation Requirement on Home Bias
Elizabeth H. Turner, Florida International University
Clark M. Wheatley, Florida International University

We explore the suggestion that informational barriers impact institutional investment in foreign
firms by assessing whether changes in the information environment are associated with increases
or decreases in Home Bias (the allocation of a higher percentage of investment capital to
domestic rather than to foreign firms). We find that the elimination of the 20-F requirement to
reconcile IFRS financial disclosures to U.S. GAAP was associated with increased Home Bias
and particularly so for U.S. investors. This result is robust for tests of cross-listed (non crosslisted), UK (non-UK), firm-level controls, country controls, financial controls and alternative
measures of home bias. Our results indicate that the elimination of the 20-F reconciliation was
associated with a loss of valuable investment information.
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Institutional Uncertainty, Managerial Cognition and Internationalization Strategy
Tolga Ulusemre, University of South Carolina

This study focuses on the cognitive processes that underlie strategic responses to institutional
pressures. More specifically, it examines firm’s internationalization strategy as a strategic
response to institutional uncertainty in a potential host country, and argues that managerial
attention is the cognitive underpinning of this response. I suggest that firms whose managers
focus their attention on institutional environment are more likely to take advantage of
institutional uncertainty by expanding into emerging countries, whereas firms whose managers
focus their attention on task environment are more likely to avoid it by expanding into developed
countries. I study internationalization strategies of 158 US manufacturing firms competing in
global industries to support the arguments.
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The Effect of Firm Size on the Leverage-Performance Relationship during the Financial
Crisis of 2007–2009
Chaiporn Vithessonthi, University of Otago
Jittima Tongurai, National Institute of Development Administration

We use a set of data on all Thai firms to examine the linkage between financial leverage and
operating performance during the global financial crisis of 2007–2009. In a sample of 496,430
firm-year observations (170,313 firms over the period 2007–2009), we find that a relationship
between leverage and operating performance exists across different firm sizes, after controlling
for firm characteristics, GDP growth, and interest rates. The relationship between leverage and
operating performance is non-monotonic. Past operating performance is strongly related to
leverage change for medium-sized firms, but such a relationship does not exist amongst very
small and very large firms.
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Export constraints facing manufacturing enterprises
Adolf Johan Vogel, University of Pretoria
Motselisi Christine Mokhethi, National University of Lesotho

The study investigated the factors that constrain exporting by Lesotho-based manufacturing
enterprises. It was based on data collected from 162 enterprises in Lesotho through a selfadministered questionnaire. In its findings, the study firstly identified international constraints,
distribution constraints and financial constraints as factors constraining exporting. Secondly, it
determined that three exporting constraints, all internal to the enterprise, and all related to one
factor, namely financial constraint hampered exporting. Lastly, the ANOVA results revealed that
the perceptions of export constraints differed according to the enterprise characteristics,
enterprise size, ownership and type of industry.
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Japan: Energy Efficiency Superpower, Green Growth Laggard
Brian Woodall, Georgia Institute of Technology
Politics will play a crucial role in determining Japan’s energy future, and, by extension, how the
country addresses economic and national security challenges. This paper aims to illuminate the
institutional foundations of Japan’s energy strategy, focusing on policies to promote the
development and use of “renewables.” Despite compelling reasons to do so, policymakers have
been reluctant to embrace a “green growth” strategy. One might have expected that the
catastrophes of March 2011 – earthquake, tsunami, and nuclear crisis – would lead to dramatic
policy change, and yet policymakers have not moved forcefully to fully exploit untapped
endowments of renewable energy resources and leverage the R&D prowess of Japanese firms in
addressing concerns about energy security and climate change. The analysis presented in this
paper traces the evolution of the policymaking process through five stages, highlighting the path
dependencies and interaction effects that have shaped and constrained policy change.
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GLOBAL ORIENTATION AND EMERGING COUNTRY (CHINA) FIRMS’ SURVIVAL
IN THE U.S.
Kun Yang, Central Michigan University
William Newburry, Florida International University

Emerging country firms (ECFs) have undergone failures in developed countries partially
resulting from the imprinting effects of their home countries’ institutions on their operation in
foreign markets. Thus, ECFs are trying to absorb advanced knowledge about operations in
foreign markets by hiring executives with international backgrounds and participating in global
organizations or alliances, defined as global orientation in this paper. The paper further tests the
association of this global orientation with ECFs subsidiaries’ survival in the United States. The
results mainly support the arguments that global orientation is not always good for ECFs
subsidiaries’ survival if overemphasizing the top management team’s international educational
background.
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Country-of-Origin and Country-of-Manufacture on Diffusion Branding
Yao Yao, Savannah State University

Marketing literature has focused very little on how consumers evaluate diffusion brands as
potential substitutes for parent brands. Diffusion branding is a brand extension strategy which
positions the brand either close to or further away from the parent brand. Purchase probabilities
of the incongruence between country-of-origin (COO) image and country-of-manufacture
(COM) image for luxury diffusion brands also have received limited attention in extant literature.
In this study, it will investigate (1) whether a diffusion brand’s incongruence between COO and
COM image affects consumers’ purchase intention; (2) how hedonism, utilitarianism and product
involvements play an important role in consumers’ decision making for purchasing luxury
diffusion brands; and (3) the extent to which the consumers’ familiarity with the parent brand
moderates this relationship. Furthermore, this paper proposes and empirically tests a conceptual
framework that addresses these issues. More specifically, we examine how the incongruence of
COO and COM image influences the perceptions of and preferences towards luxury diffusion
brands.
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Sexual Advertising
Sacriana Ware, Savsityannah State University
There are various forms of how sex influence today’s society and culture. Many companies and
businesses use sex in the form of posters, billboards, ads, flyers and signs to popularize goods
and services for profits. Countless studies have shown that sex sells in pretty much anything on
the market and advertising has consistently prove those studies. The research focuses on testing
women’s attitudes and perceptions regarding sexual content in advertising and maps the same
against male perceptions and attitudes. Exotic referring to strip teasing or nudity, erogenous
referring to sexual arousal, and erotica referring to art or literature dealing with sexual content.
The focus of these attitudes is emotional, sexual, and self-reflecting reactions.Key Words:Sexual
Advertising, signs of sexual content, ad-attitudes, perceptions, exotic, erogenous, erotica
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Globalization, Regions and the Pursuit of Knowledge-based Industrial Growth: Building
Bioscience in Quebec
Diane Alleva Caceres, Georgia Institute of Technology
This exploratory, empirical paper examines Quebec’s bioscience industry and argues that
changes in knowledge-based industrial growth are not necessarily centrally directed. Rather,
particular configurations of central rules, local strategic choices, and regional institutional
variation produce different types of knowledge and industrial change. I examine three periods
within Quebec’s bioscience evolution, from 1980 to the present. Initial results indicate four
phases of development: 1) regional and federal institutional reform, 2) FDI attraction in
biopharmaceutical R&D and generic drug manufacturing, 3) a triggering event including the sale
of a local start-up, BioChem Pharma, and 4) state, region and industry restructuring toward precompetitive, open-innovation models. I argue that while Quebec enjoyed early success in
building its bioscience industry, it has struggled to sustain growth. Specifically, old institutions
did not keep up with industry demands particularly in financing R&D, industry and government
over-relied on an initial success in the firm, BioChem Pharma, which raised unrealistic
expectations, and external global shocks increased uncertainty and risk. Future research will
examine the data through a novel theoretical framework that weaves together different types of
national-regional strategic interaction, regional-industry strategic interaction and institutional
configurations to explain varying patterns of industrial change.
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Combining entrepreneurial and market orientation: Towards an integrative strategic
orientation typology
Krishna Chandra Balodi, Cambridge Judge Business School
Shubhabrata Basu, Indian Institute of Management Indore

Notion of orientation has been widely used in strategy, entrepreneurship, and marketing
literatures leading to multiple overlapping constructs. Recent strategic orientation literature,
however, purports the coexistence of entrepreneurial and market orientations in firms albeit in
differing compositions. This conceptual paper aims to contribute to strategic orientation literature
by refining existing strategic orientation typology that incorporates various combinations of
entrepreneurial and market orientations. We then use the proposed typology to highlight
differences in various strategic decisions taken by firms, for example, whether to focus on
existing or new consumer and product markets, expressed or latent needs/ benefits, incremental
or radical technologies, types of learning- adaptive or generative practices. Further, we postulate
a typical organizational profile for all proposed strategic orientation types relative to each other
in terms of strategic choices, organizational structure, resources, and environment fit.
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Adoption of social media as teaching tools in institutions of higher learning
Waswa Balunywa, Makerere Univeristy Business School
Joy Galaige, Makerere University Business School

Technology continues to change the way teaching and learning is done in educational
institutions. With power point, E-learning management systems and social media tools, the
methods of teaching and interaction with students have greatly changed over the years.
Venkatesh et al (2003) explains adoption of technology using the Unified Theory of Acceptance
and Use of Technology (UTAUT) arguing that adopting of a technolgoy is a function of
usefulness of a technology, ease of use and social influence which determine the intention to use.
However actual usage of the technology is determined by the intention to use and the facilitating
conditions. Venkatesh et al, 2003 has been supported by various scholars like Salim, 2012;
Pardamean& Susanto, 2012; Deng et al, 2011 amonger others. In a study of one of the leading
universities in Uganda, it was found that while 90% of the lecturers use Power point for
presentations, less than 10% of the 184 lecturers in the university use the E-learning platforms
for interacting with the students. 90% of these teachers had a Facebook account but less than 5%
used social media for interacting with the students. The correlation tests indicated that besides
usefulness, none of the relatiohsips were significant. A qualitative study revealed that while the
lecturers had access to computers, internet and software, they had not appreciated the benefits of
using E-learning platforms and social media as tools for interacting with students. A survey of
the students revealed that over 70% of the students use social media but 50% were not aware of
the e- learning platforms. 30% were aware of the platforms but were not aware of their
importance as teaching and learning tools and 10% were aware but attributed non-usage lack of
facilitating conditions.
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Social Entrepreneurs’ Efforts to Promote Youth Unemployment in Uganda: A Case of
Apple Foundation.
Waswa Balunywa, Makerere University Business School
Agnes Nassuna, Makerere Univeristy Business School
Shakira Nagujja, Makerere University Business School
Joy Galaige, Makererer University Business School

While the World Bank puts the youth unemployment rate in Uganda at 20%, the Uganda Bureau
of Statistics (UBOS, 2011) puts it at 5.2%. However, UBOS (2011) it indicates that over 90% of
the employed people are in the informal sector which seasonal and very small size.
Unemployment among the youth leads into undesirable activities including drug abuse,
unwanted pregnancies and alcoholism among others. Despite the various policies initiated by
government, unemployment continues to be a major factor affecting not only young people but
also adults. This is reflected in the level of poverty which is over 26% of the total population.An
initiative by a social entrepreneur in Iganga district has been supporting young people through
career guidance and training programmes to enable them to start their own businesses. Using a
Life Course theory and the Theory of Planned Behavior, this paper examines the life stories of a
number of youth who have received training from the foundation. Data collected from
interviews, observation and video recordings, revealed that trainees who were members of the
foundation were experiencing changes in their lives as a result of their training. Many of them
had attitude change as a result of the training and many were starting businesses which led to
changes in their lives. The study concludes that training and social capital changed the attitudes
of the young people and led to business startup. Unfortunately, the young people still felt they
were not employed. Besides, the nature and quality of the jobs were unlikely to remove poverty
among the trainees.
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A Knowledge Creation Model of Market Maturity
Ted Bibbes, Georgia State University
Minna Rollins, University of West Georgia

We propose an alternative market development model using the Knowledge Creation Theory
phases (Nonaka, 1994; Nonaka, Toyama, & Hirata, 2008). The model explains how, in the
process of addressing institutional voids, markets move towards maturity over time. Regardless
of the number, type, or instigating actor, the activities involved in addressing institutional voids
iteratively elevates market participant’s knowledge, and subsequently, the aggregate market from
one level to another. This paper proposes questions for further research concerning how
knowledge is created in addressing institutional voids, and what strategies work best.
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A Conceptual Framework for Product Promotion and Placement in Motion Pictures
Sierra D Blake, Savannah State University

There have been few studies to examine the impact of motion pictures on product promotion and
placement. This medium has cultivated the advancement of many products people use or wear
from day-to-day. Motion Pictures of various genres consistently highlight characters played by
well-known actors/actresses, celebrities or everyday people to market products to various social
classes around the world to help promote products for various companies. This study examines
the effectiveness of motion pictures on product promotion and placement and proposes BLAKE
Framework to measure audience preference. It highlights how successful companies promote
their products using this medium in artistic forms to attract buyers and shape positive purchase
intentions.
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Trans-Cultural Diffusion of Innovations in Emerging Markets
Harish Chandan, Argosy University

The emerging economies like China, India, Indonesia, Peru and Malaysia- will lead global
growth, expanding on average by about 5 per cent annually between 2011 and 2025 whereas the
developed economies will grow by about 2 per cent over the same period (World Bank report,
2011). The emerging economies include a variety of geo-political regions representing many
national cultures and religions (Yeyati and Williams, 2012; IMF WEO, 2010). Trans-cultural
marketing of incremental and radical innovations by consumers in different nations requires an
understanding of the customer needs (Dunphy and Herbig, 1995) and, the influence of the
national culture and the socioeconomic variables (Everdingen and Warts, 2003). The influence of
national culture on global marketing, branding and advertising has been explained using
Hofstede’s six dimensions of national culture (Mooij and Hofstede, 2010, 2011; Rinnie and
Fairweather, 2012). The innovation adoption process involves innovative and imitative consumer
behavior and social influence (Rogers 1962, 2003; Bass, 1969, Norton and Bass, 1987). The
consumer behavior of adoption of innovations can be predicted from their attitude towards the
adoption, perceived behavioral control, social influence and subjective norms that are part of the
national culture. (Ajzen and Fishbein, 1980; Ajzen, 1985,1991). To design an effective
marketing strategy for trans-cultural diffusion of innovations, one has to evaluate how each of
the six Hofstede dimensions of national culture (Hofstede et al., 2010) relate with each of the
seven marketing elements of acceptance of new products, innovativeness, information exchange
behavior, advertising appeals, luxury good purchase, gender-role portrayal and service
performance.
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The Challenge of Implementation of International Financial Standards (IFRS): Russian
Case
DINA CLARK, MOUNT MERCY UNIVERSITY
Rebekah A Heath, MTSU

This article identifies and analyzes the main challenges perceived by Russian adopters of
International Financial Reporting Standards (IFRS). We report the result of a survey of
controllers of approximately 200 enterprises located in the Central Region of the Russian
Federation. The enterprises operated in the glass, food, auto, and construction industries.
Respondents were asked about the main reasons for IFRS implementation, the level of education
of IFRS department staff, and the main challenges and problems companies faced during the
transition. This valuable knowledge can be applied for countries which have not yet
implemented the IFRS standard. Results indicate that the majority of respondents adopted IFRS,
not for legislative reasons, but rather because of requirements of the owners. About 40% use
Excel as a main tool for IFRS preparation as well as utilize outside IFRS specialists. The
majority specified that the adaptation of accounting policies is the biggest problem to successful
implementation of IFRS
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Ecommerce in the Hypercube Model
CV Madhavi, PAGWON
ABHISHEK NIRJHAR, IMI

Innovation has been an interesting topic and relates to the new changes in technology. True to
the belief, the emerging markets world has seen major changes in terms of instant connectivity
with no distance barriers even if it has to be payment in millions of dollars. For example, SWIFT
was and is still the fastest mode of international money transfer but the current mobile payment
is still faster and poses no barriers to global transfers too. The paper examines ecommerce
changes in the form of hypercube to develop a model for corporate applications and further
research in the area of International Business.
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System Dynamics & Organizational Inertia – A Quick Interdisciplinary Bundling in CrossBorder M&As
CV Madhavi, PAGWON

Knowledge management, organizational memory and learning have all been studied by scholars
in the fields of International Business (IB) and Operations research (OR). We combine the two
from the perspective of organizational inertia. International business gains in terms of
tremendous organizational learning when cross-border M&A takes place. IB studies have looked
at the importance of knowledge and learning in responding to the internal and external
environment, the lack of which may result in inertia. OR studies have looked at the role of
System Dynamics in promoting organizational learning. The article puts forth a view from interfield research. When we put the two perspectives together, we get the optimum solution for
overcoming inertia via learning in the organization as discussed below.

Page 83 of 120

TAKING STOCK OF INTERNATIONAL BUSINESS STRATEGY FROM THE EYE OF
PROFESSIONAL SERVICE (CONSULTING) FIRMS: BIFURCATING THEORY AND
PRACTICE
CV Madhavi, PAGWON

International Business Strategy is elaborated on three fronts in this paper to prove its potential of
emerging as a dominant field of thinking – research, management consulting firms and MNCs.
The paper attempts to show some of the changing contours of the strategic management
anticipated in the coming years. The top consulting firms are studied in detail about their
changing role, vision and perceptions based on a questionnaire survey. Their focus emerges to be
two-way centric: clients and employees. The findings reveal that the industry per se is
fragmented and each firm poses little competition to another. The staff compositions are of
importance in consulting firms. On the MNC client side, consultants try to provide three kinds of
benefits – financial returns, learning and growth. Nine major propositions are developed and
explained in relation to the consulting industry. Today research in strategic management is
seriously taking up the issues of converting the theory into practice by laying more emphasis on
the how-to’s and measures of international business strategies. The outputs are its applications in
the form of various tools for strategy-as-practice of which some are mentioned in the paper.
Strategy-as-practice has thus got a huge potential on all counts, to emerge as a dominant thinking
in the area of International Business.
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Comparative Analysis of Service Orientation and Employer’s Service Climate in Russia
and the United States
Gary Arthur Dusek, Nova Southeastern University
Cynthia P Ruppel, Nova Southeastern University
Ruth Clarke, Nova Sotheastern University
Yulia Yurova, Nova Southeastern University

Service orientation is the disposition to be helpful, thoughtful, considerate and cooperative at an
individual level. Based on service orientation theory, we argue that understanding employee’s
perceptions of their own service orientation and the service climate of the hotel they work in is
important to the success of the establishment. Furthermore, we argue these perceptions have
relations to an employee’s job satisfaction, commitment to their employer and intention to leave
their employer or the hospitality industry. Russian service orientation is under-researched. This
research is increasing in importance, as expectations are that Russia will become a top ten
destination by 2020. We propose collecting survey data from hotel employees in the United
States and Russia for use in a comparative analysis of Russian and American hotel employee
perceptions of service orientation, employer service climate, job satisfaction, commitment to
employer and intention to leave their employer or industry. Our research suggests a new
direction for studying employee service orientation through extension into the Russian market.
By identifying differences between American and Russian findings, Western hotel firms entering
the Russian market should benefit from this research.
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Exploring the effect of Islamic leadership on handling strikes crises after the 25th of
January revolution in Egypt
Eman Lotfy ElShenawy, Suez Canal University
This paper’s aim is to explore the Islamic leadership effect on dealing positively with strike
crises safely with the least possible damage to the organization and workers as well. The paper
takes the lead on discovering the consequences of the Arabic spring revolutions in one of the
major Arabic spring countries, Egypt. The results show significant predictability of Islamic
leadership to leader’s positive response to the strikes crisis. This is in the direction of the
research objective, given that this is an exploratory study; results are of significance to research
and practice of leadership. The paper offers implications for research and practice of religious
leadership and new rich area of research for future investigation.
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Distinguishing Psychic Distance and Psychological Distance
Michael Andrew Frechette, Saint Louis University

The constructs of psychic distance and psychological distance are not only linguistically similar
but they also both represent a conceptual distance of either near or far from an observer. The two
have not been properly rectified as either similar or distinct, and some research has even used the
terms interchangeably. Psychic distance, although representative of an individual perspective,
has been most commonly measured at national level settings, whereas psychological distance,
also an individual level perception, is typically manipulated under experimental conditions. To
the best of my knowledge, the two have yet to be combined in a single study. This paper aims to
include representations of both psychic distance and psychological distance in the same
experimental treatment and to show that these are in fact two distinct constructs that, although
similar in some ways, do operate independently.
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Analyzing an Emerging Market: Case Study of a Student Project
Susan Godar, William Paterson University

Based upon learning outcomes set for an undergraduate International Marketing course, this
paper explains a project organized to give students experience in developing a marketing plan for
a country and in teamwork. The students complete a project an underutilized emerging market
area: Africa. The paper explains using the Catme.org system to establish and evaluate individual
team member performance. It lays out a project with supplemental readings and a semester-based
schedule. Also included are web sources to help students start the research necessary for the
project and recommendations for implementation.
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Singapore Disney Theme Park: Assessing Project Viability (A Case Study)
Lauren Hall, The Walt Disney Company
John Hampton, The Walt Disney Company
John-Michael Carrick, Stetson University
Carolyn Mueller, Stetson University

Singapore has a rapidly growing economy with tremendous wealth, high standards and vast
opportunity. Tourism is proving to be an instrumental factor in Singapore’s growth and, with the
recent development of such attractions in Singapore as the Marina Bay Sands Resort and Sentosa
Island, it is apparent that Singapore is looking to expand its tourism presence even further with
high-quality attraction developments. The Walt Disney Company (Disney) has been
significantly expanding its presence throughout Asia with Hong Kong Disneyland and Shanghai
Disneyland, and is known worldwide for delivering entertainment and experiences of the highest
caliber. The following is a case that considers the viability of a Disney Theme Park/Resort in
Singapore. Critical cultural, environmental, financial and economic factors are reviewed.
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Exploring the Limits of Relational Governance in Sino-Brazilian Commerce
Jeffrey A Kappen, Drake University

In early 21st century, firms from emerging markets, in particular the BRICS (Brazil,
Russia,India, China, and South Africa), have started to expand their operations and ambitions
beyond their home markets and regions. Moreover, this group of nations has also begun to
intensify the coordination of their own economic, political and social agendas. To date,
scholarship in organization studies has yet to explore the theoretical and empirical implications
for international management of these integrative processes. Building on theorizing from
institutional lenses, this paper focuses on the organizational implications of the growing Chinese
commercial presence in Brazil. Analyses of interviews with Brazilian businesses and fieldwork
at industry trade events in São Paulo focus on the governance style used in these new
partnerships to explore the extent to which relational governance, dominant in each society,
translates to cooperation between them.
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Measuring Slice-of-Life vs. Slice-of-Death Advertising Appeals
Christina King, Savannah State University

Various appeals are used in advertising, and the most well-known are hard sell and soft-sell. This
research study investigates slice-of-life versus slice-of-death advertising appeals that have not
been discussed in previous literature. Slice-of-life (SOL) advertising explores real-life situations
that use lively, happy and/or joyous moments to strongly advertise the product. Slice-of-death
(SOD) advertising in contrast uses extreme situations which may be deadly, noxious and/or fatal,
but at the same time advertise the product by appealing to undesirable human emotions of fear,
remorse and death. The study examines these two different appeals at two ends of the spectrum
on young consumers and how they feel about SOL and SOD ads from the perspective of
corporate social responsibility.
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Flexible Replication as a model of International Expansion within Africa
Emmanuel T. Kodzi Jr., Rollins College
Velile M. Memela, Gordon Institute of Business Science

Several African businesses are determined to have their share of the growing market
opportunities in Africa currently targeted by foreign multinationals. Such businesses seek to
understand the organizational forms that enhance success in international markets. In this way,
they demonstrate the need to contextually analyze organizational processes that allow
internationalizing businesses to thrive in spite of the known challenges of doing business across
borders. Current models of international expansion pose several challenges to both practitioners
and researchers because of the range of phenomena that limit their precise formalization. This
study explores the operational mechanisms of applicable international expansion models in
Africa. Specifically, we focus on the flexible replication model of international expansion in
view of the heterogeneity associated with African markets. We examine the mix of fixed and
variable elements in existing business models of internationalizing organizations along the
continuum of fixed-format replication and local adaptation. Our objective is to design a
framework for configuring the replication-adaptation balance for businesses considering intraAfrica expansion. Using an embedded case study approach for South African firms in the
banking and retail industry, we find preliminary support for a hierarchical-based configuration of
the balance between replication and adaptation.
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Using institutional theory to explain differences between women’s and men’s decision to
exploit entrepreneurial opportunities: Puerto Rico and the United States of North America
Grisel Melendez, University of Puerto Rico Rio Piedras
This study examines the impact of institutional environment on people’s decision to exploit
entrepreneurial opportunities, using Scott (2008) institutional theory and Shane & Venkataraman
(2000) entrepreneurship theoretical backgrounds. Essentially, we propose that institutional pillars
(regulative, normative and cultural cognitive) have an effect on people’s decision to pursue
entrepreneurial opportunities that is different between men and women, due to socially
constructed gender differences. To measure the importance of institutional environment on
people’s decision to pursue business opportunities, we will employ a cross-sectional survey
research design with a questionnaire. In this instrument we propose measuring the outcome
variable with three nominal levels: initial stage decision, middle stage decision and advanced
stage decision. Also, the questioner will include 15 questions with an ordinal scale to measure
regulative, normative and cultural- cognitive institutional environment pillars. A stratified
sample (by gender) will be taken from business owners from Puerto Rico and Florida (US).
Study will exclude inherited business; business initiated more than a year ago and incubated
business.Using multiple regressions for the analysis of data, we will attempt to determine which
independent variables explain a significant amount of variation in the dependent variable, as well
as the combined effect of all independent variables. For groups comparison we will use the
analysis of variance statistical test.
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INSTITUTIONS AND PRIVATE HIGHER EDUCATION IN DECISION OF FOREIGN
STUDENTS
Melissa Wendy Migin, UCSI University
Ali Khatibi, Management and Science University
Mohammad Falahat NejadMahani, Universiti Tunku Abdul Rahman (UTAR)
Berna Mutlu, University of Florida

Due to the intensification of globalization, crossing borders has become easier for all people in
all walks of life. It is predicted that the number of foreign students will reach a total of 7.2
million by the year 2025 (Rae Report). This has made the competition to attract foreign students
among hosting countries more intense as years go by. This study aims to identify the influential
factors of foreign students in choosing private institutions in Malaysia for undergraduate and
postgraduate levels. The existing literature in the Malaysian context is mainly focused on foreign
students in the undergraduate level. Therefore, there is a need to develop a model to explain
foreign students’ choice and decision-making process that is built on existing choice model and
theory on factors that influence the students’ choice of undergraduate and postgraduate
programmes in PHEIs. This study builds its foundation on previous choice model, more
specifically from Hossler and Gallagher (1987) research that was previously used to discuss
college and university choice among tertiary students.
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NUCLEAR ENERGY INDUSTRY IN CHINA: A VIABLE ROLE MODEL FOR NEWLY
INDUSTRIALIZED ECONOMIES
Berna Mutlu, University of Florida

Due to the recent scientific advances in nuclear technologies, nuclear energy has become a safe
and sustainable alternative to other types of energy sources. Nuclear energy can provide nonintermittent power, and it is a cost-effective and zero-emission energy source, which makes it
highly appealing for newly industrialized countries like China with increased levels of pollution
and growing energy needs as a result of industrialization. China is endowed with coal reserves
and has been relying on coal, one of the most polluting energy sources. With the increase of
deaths due to air pollution, Chinese government has officially declared that it is following an
aggressive nuclear energy plan. Therefore, an analysis of the Chinese nuclear energy industry
can a preliminary resource for the newly industrialized economies that have growing energy
needs, and are seeking a role model on their path to a strong nuclear energy industry. In order to
shed further light on the issue of nuclear energy as a viable source for emerging or newly
industrialized economies, this paper aims to describe what the characteristics of Chinese nuclear
energy industry are, how the industry operates, and explore the reasons why China has chosen
the nuclear route in energy production.
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Does necessity based entrepreneurship lead to higher levels of satisfaction than opportunity
based entrepreneurship in developing economies? The cases in the informal sector in the
Dominican Republic and Grenada of the Caribbean.
Nazly Katherine Nardi, Kaplan University
Reccia Natasha Charles, St. George's University

This paper explores the nature of entrepreneurship in the Caribbean nations of the Dominican
Republic and Grenada. Given the recent division between necessity based entrepreneurship and
opportunity based entrepreneurship, it begs the question of would the two types of entrepreneur
be satisfied in different ways and by different factors? We will examine the impetus behind the
entrepreneurial drive in the Caribbean, and establish the relationship between entrepreneurship,
socio-economic class, educational level and gender. We find that females in the Caribbean are
more likely to engage in entrepreneurial activities in the informal sector, often while holding jobs
in the formal sector. Caribbean females are more likely than men to engage in opportunity-based
entrepreneurship rather than necessity-based entrepreneurship within the middle- and upper-class
socioeconomic strata, while Caribbean females are more likely than men to engage in necessitybased entrepreneurship rather than opportunity-based entrepreneurship within the lower-classes.
The impact of entrepreneurship, which contributes 27% of the GDP in the Dominican Republic
and 21% in Grenada; employing 1,060,000 in the Dominican Republic and 9,000 in Grenada,
and the role it plays in poverty alleviation and economic development is the reason why it is
important to study this sector.
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Promoting Critical Thinking through Inclusion of International Students in Classroom
Discussions
Mario V. Norman, Clayton State University

Students enroll in college with different expectations, aptitudes, and cultural backgrounds.
Research supports the need for faculty to create an atmosphere where students feel comfortable
discussing cultural sensitive issues. As the business world is becoming more global, critical
thinking and the ability to form and articulate thoughts proficiently have become essential
competencies for effective communication in all avenues of life. Discussion as a method of
teaching encourages the development of critical thinking skills of students. Moreover, students’
intellectual progress by means of the discussions enhances from critically evaluating views from
global perspectives. Faculty should become knowledgeable of the cultural and sociopolitical
history of international students to better foster a classroom climate of respect to ensure that the
discussion perspectives from all students are inclusive and valued.
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Does 'political bias' undermine Korea Investment Corporation?
Andrea Paltrinieri, University of Verona
Flavio Pichler, University of Veorna
Stefano Miani, University of Udine
Based on “in-depth study”, the aim of the paper is to analyse Korea Investment Corporation
(KIC), a non-commodity Sovereign Wealth Fund, in order to investigate its investment strategies
over the time (2005-2012) and evaluate any form of ‘political bias’. Our results suggest that KIC
pursues financial objectives, aiming to maximize the portfolio risk/return relationship, as it
manages foreign excess reserves of those managed by Bank of Korea. We also argue that a form
of ‘internal political bias’ affects investment process, as most of the financial resources are
managed in-house. Overall, we support the hypothesis that in Korea Investment Corporation both
financial and political objectives coexist.
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Alternative Energy Sources and the Effect on the Global Economy
Mahesh Raisinghani, Texas Woman's University
Anshu Arora, Savannah State University

The global demand for greater quantities and cleaner sources of energy is increasing. Energy is
essential not only to maintain mature industrialized nations, but for expanding, developing
nations too. Petroleum based products are plentiful and inexpensive; however these energy
sources generate significant amounts of pollutants which can have a profound effect on our
environment. Due to the increased demand of energy, and the social and political pressures for
cleaner energy, there has been an increase in the development of alternative energy sources over
the last decade. These energy supplies have a large economic impact on our global economy.
This paper will explore some alternative energy sources, the effects on our global economy, and
the alternative energy source that provides the most promising effects on the economy from a
global prospective.
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Legitimizing CSR in the BOP
Arilova A Randrianasolo, Saint Louis University

This paper examines how consumers in the bottom of the pyramid (BOP) legitimize corporate
social responsibility (CSR); specifically, how the socially responsible actions on firms affect
consumer attitudes towards the firm. Legitimacy is proposed the mediate the relationship
between CSR activity and consumer attitudes. Legitimacy is broken into three dimensions:
pragmatic, cognitive, and moral legitimacy. Scales are developed for each dimension and a
model is proposed of how CSR is legitimized.
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Standard Certifications and Export Performance of Colombian Top Four Banana
Exporters
Cristina Robledo-Ardila, Universidad EAFIT
Alejandro Londono-Avila, Universidad EAFIT

Standards certifications are becoming increasingly important in the international trade of goods
and services, especially in the agribusiness industry. In the case of the fruit industry, there seems
to be a strong influence and companies have prominently started the implementation of such
standards related mostly to social welfare, environmentally processes and food safety and
quality. The Colombian banana industry has developed internationally since its origins, first by
multinationals and later on through trading companies owned 100% by Colombian capital. When
discussing internationalization of these companies, the standard certification is an obligatory
subject. The following article presents and exploratory study to explore the existing relationship
between standard certifications and export performance, considering a qualitative case study
research of the top four banana exporters in the country; the number of export markets and the
total volume of exports have been selected as the key variables for the analysis. As a result it was
found that standard certifications by banana companies has led to market concentration instead
of diversification, and that there is a positive relation between exports volume and the acquisition
of certifications. However, further research and statistical analysis are highly recommended.
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Elections, Politics and FDI: Post-War Angola
Chipo Runesu, Drake University

The purpose of this paper is to analyze some of the efforts made by other scholars on issues
regarding economic growth with specific attention to how foreign investments have had an
impact on the economies in Sub Saharan Africa by considering how certain issues such as
political, technological etc. are affecting the growth of these countries. The paper aims to
enlighten the audience on what measures can be taken to avoid an economic stagnation by
looking at case studies of BRIC countries and how they have evolved over the past two decades
to be regarded as strong economic power houses in the developed world.
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Maximizing corporate value through Open Innovation : Lessons from an emerging
economy IT Service company
Prashant Salwan, Indian Institute of management Indore

EEC used to expand internationally to capitalize on their home market factor of production
advantages. The advantages were more on land and labor costs arbitrage. In the second phase of
EEC internationalization, these companies started to experience tremendous problems due to
developed market companies (DMC) started to invest in EEC home market , thus capturing the
competitive advantages of EEC. This forced large EEC to acquire location specific advantages
in developed markets, resources , capabilities competencies in developed and in some case
emerging markets as well. Advantage created through resource acquisition internationally was
not sustainable for long as developed market companies had innovation and knowledge networks
to make them ahead in the value loop . In the third phase these EEC had to leverage those assets
and capabilities which they acquired and fasten their dynamic capabilities to sustain their
competitive advantage in their home market as well as host market. This was not enough to fight
the competition with developed market Information technology companies. Indian IT companies
had to lock the innovation strength in the IT ecosystem ( Customers, universities, suppliers ) .
This papers studies an Indian IT company in these four phases and tries to gather the lessons of
maximizing corporate value through leveraging international assets globally, capturing the
innovations and knowledge hubs through open innovation philosophy.
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CREATING VALUE POST ACQUISITION A study of emerging Economy Multinational.
Prashant Salwan, Indian Institute of management Indore

Abstract Emerging economies companies acquire resources internationally for developing and
sustaining competitive advantage at home market as well as fuel its international growth. In this
paper we will be studying one of such companies ( HINDLACO – Aditya Birla Company )
acquisition of Novelis – a Canada based downstream player in the aluminium industry . We will
also be studying how Hindalco transformed itself from being an upstream player in the
aluminium industry to a wholly integrated player producing a wide range of products from metal
castings to rolled aluminium sheets. The success of this acquisition lied in the successful synergy
creation. Novelis was struggling with its financials in the late 2006. Hindalco gave it the
necessary aid by making it a wholly owned subsidiary and giving it good amount of autonomy at
the same time. Hindalco was benefited by the advanced technology and a large customer base of
Novelis – things that would have taken a very long time to materialize had Hindalco taken the
organic route to become an integrated player. This paper in detail discusses how The Aditya
Birla Group truly took ‘India to the World’ by acquiring Novelis and evolving a good strategy to
realize the post merger synergies.
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Non Linear Growth: Innovations in the Growth Strategies : A case study of an Emerging
Economies Company .
Prashant Salwan, Indian Institute of management Indore

AbstractIndian IT companies has grown tremendously over the past decade on the basis of its
conventional linear growth models. Due to crucial juncture with changing dynamics of the IT
Industry, viz. Geo Political factors, Market Conditions, Regulatory and Human Resources,
emerging economies company have turned innovative non-linear forms of growth. The emerging
non-linear growth models in the industry are IP creation, Cloud-as-a-service, Platform BPO,
Non-Linear Pricing Strategy, Delivery accelerators, Branding and M& A’s. In this paper we have
studies India’s largest IT Company TCS and studies how they have implemented Non-Linear
Models which included product Development, Cloud-as-a-service and Platform based BPO. We
would also discuss how revenue-per-employee increases through success implementation of
Non-Linear growth at TCS.
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Location, Entry Mode, and Performance: Examining the Moderating Effect of Geographic
Distance between MNE’s Headquarters and Subsidiaries
Alexey V Semenov, Saint Louis University/Boeing Institute of International Business,
Cook School of Business

While geographic distance has been examined as a primary factor influencing which country the
multinational enterprise’s selects for its international expansion, the extent to which the
interaction between host country characteristics and geographic distance affects foreign
ownership choice has not received adequate attention in the international business literature.
Building on the regionalization perspective and network theory, we argue that incorporating
geographic distance into research on entry mode will aid in better understanding of how and why
firms will make different foreign ownership choices depending on different host country
characteristics. This paper contributes to the entry mode literature by suggesting that geographic
distance between headquarters and subsidiaries moderates the relationships between host country
characteristics and entry mode choice.
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Marketing Strategies for Global Corporate Scandals
Sally Sledge, Norfolk State University

Ethical scandals occur on a regular basis, and companies must address them quickly given the
24/7 global business environment in which they operate. Marketing strategies can assist firms in
retaining their consumer base and the public trust in the organization. This paper identifies a
number of corporate scandals over the last few decades and the successful marketing strategies
that the firms used to regain market share and market power. Lessons learned as well as
managerial implications will be provided.
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Information Communication Technology (ICT): An analysis of how socioeconomic,
demographic, and political determinants have affected the development of ICT in the
United States and Colombia
Luis E. Torres, Georgia Gwinnett College
Lauren Cransto, Georgia Gwinnett College
Andres Machado, Florida Gulf Coast University

The purpose of this research is to explore the role of Information Communications Technology
(ICT). The paper compares key factors that ICT could affect such as socioeconomic,
demographic, and political determinants. The research uses these factors to examine the
similarities and differences of Colombia and the United States in the use of ICT. The study starts
by explaining how ICT has gained importance during the last few years and the necessity to be
knowledgeable and adept with ICT in order to be successful in the business world. The paper
continues by comparing the use of internet as well as by explaining the cultural, political,
demographic and socioeconomic situations in both countries. Finally, the paper explains some of
the findings that were uncovered during the research and the avenues that could be explored in
the future pertaining to ICT.
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Intercultural Negotiation: U.S.-American and Colombian Negotiators
Juan Fernando Velez-Ocampo, Institución Universitaria Salazar y Herrera
Luis E. Torres, Georgia Gwinnett College

This study is about the relevant intra-cultural and inter-cultural negotiation and conflict
management behaviors of both Colombians and Americans. First, the literature review will
provide a deep understanding of the theoretical basis for this research, followed by an
explanation of the selected methodology. Lastly the authors provide an analysis of the gathered
data and provide the research’s outcomes, and practical implications. Results show that while
major differences exist between Colombian and American negotiation and conflict management
behaviors, respondents are in agreement with most previous findings.
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AN ANALYSIS OF COUNTERFEIT PURCHASE INTENTION DETERRENTS
Irena VIDA, University of ljubljana, Faculty of Economics, Department of Marketing
Claude OBADIA, ESCE International Business School
Mateja KOS KOKLIC, University of ljubljana, Faculty of Economics, Department of
Marketing

In view of the global and wide spread nature of the demand-side of counterfeiting phenomenon,
this study offers insights into the interplay of deterrents underlying consumers' intentions to
purchase counterfeit products. Based on existing literature in the field, we posit that intention to
buy is influenced by consumers' attitudes towards counterfeited products, moral intensity
(expectation of consequences for the society at large) and risk perceptions (expectation of
consequences for the individual). The hypotheses are tested with data from a random sample of
adult consumers using structural equations modeling. Implications of different patterns of results
identified are discussed.

Page 110 of 120

The linkages between FDI, institutions and innovation in emerging economies: the case of
India
Agata Iwona Wancio, Warsaw School of Economics

It has been well recognized that FDI flowing to the country as well as outward FDI conducted by
domestic companies abroad can be beneficial or harmful to innovation activities in the country.
However, empirical attempts to examine effects of FDI on innovation simultaneously for inward
and outward FDI are still rare for emerging economies despite their growing share in
international FDI flows as well as their recent technological and innovation progress that has
narrowed their distance to more advanced economies. Using a novel data set for 500 companies
surveyed in India, the paper examines those linkages within the framework of CDM model. The
result suggests that presence of both foreign multinationals in India and domestic companies on
the global market do matter for companies’ innovation behaviour and performance. The foreign
ownership increases the probability for introducing new or significantly improved products,
while outward FDI positively influences in-house R&D intensity of Indian investors. For better
understanding specific Indian conditions related to external environment affecting innovation,
special attention was paid to two institution-related factors: an excessive regulation in the
industry and IPR protection.
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Antecedents and Effects of Job Motivation and Job Satisfaction
Yao Yao, Savannah State University
Jun Wu, Savannah State University
Suman Niranjan, Savannah State University
Many studies proved that job attitude could influence employees’ job performance and predict
employees’ behavior. This paper will focus on antecedents and effects of employees’ work
motivation and job satisfaction. First, several hypotheses will be proposed among personality,
work motivation, job satisfaction and organizational commitment according to literatures. Two
research questions will be explored in this paper are:1) How personality variables and work
motivation of an employee will affect his/her job satisfaction and organizational commitment?2)
How job satisfaction and organizational commitment will interact with each other?A survey
questionnaire is designed and administrated in a university located in Southern part of the United
States of America. Regression and analysis of variance techniques would be employed to
evaluate the hypotheses. Data analysis and results are presented.
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Abstracts of Panels
PROMOTING UNDERGRADUATE BUSINESS RESEARCH (STUDENT-FACULTY
PERSPECTIVE)
Anshu S. Arora, Savannah State University
Matthew C. Mitchell, Drake University
Carolyn Mueller, Stetson University
Amit Arora, Savannah State University
Michael Raisinghani, Texas Woman's University

This session provides an appreciation for undergraduate research, including its theoretical
foundation and fundamental protocols. The focus of an undergrad research course should be on
how students learn about research methodologies, the cyclical nature of applied research, and the
iterative process of research writing. The session focuses on how to motivate students for writing
a research proposal, equipping students to engage in independent research, and assisting students
in cultivating a mentor-mentee relationship with a faculty advisor. We will focus on faculty
andstudent viewpoints on undergrad research in this session and that will be our ‘Unique Edge’
for the session.
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One Size Does Not Fit All: Reflections on Research in the BRICS
Jeffrey A Kappen, Drake University
Jun Wu, Savannah State University
Wlamir Xavier, UNISUL

During this session, panelists will start by sharing their current research on business in and
among the BRICS economies with commentary on the various challenges and opportunities of
conducting projects within these dynamic environments. During the interactive discussion, the
conversation will focus on the differences and similarities of research on these nations and the
implications for the further development of international management studies in developing
regions.
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China and the Global Business Environment Special Panel Proposal for AIB-SE 2013
Penelope Prime, Georgia State University
Xuepeng Liu, Kennesaw State University
Yujia He, Georgia Institute of Technology
Jing Betty Feng, Georgia State University

The Chinese economy has grown substantially and has become integrated into global markets
since reforms began in the early 1980s. This process is accelerating and deepening as Chinese
firms upgrade at home and expand their investment abroad. This panel will address four major
aspects of these most recent developments, including the role of services in China’s growth in
exports, private and state interests in the development of rare earths, understanding the rise of
insider trading in China as a potential sign of changing corruption which could weaken markets,
and a new look at the culture of management within Chinese firms. These four studies bring new
information and perspectives to cultural aspects of Chinese business and to the state-private
dimension within China’s economy. Both of these characteristics are particular to China, are
dynamic, and are shaping the business environment with, and for, Chinese firms.
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Strategic International Partnerships in Emerging Markets
Thomas Root, Drake University
Debra Bishop, Drake University
Annique Kiel, Drake University
Jimmy Senteza, Drake University

For each of the last seven years, four Drake University faculty members have partnered with
faculty and staff at Makerere University Business School (MUBS), Kampala Uganda, to offer a
three-week travel seminar in Uganda with a focus on sustainable economic development. The
seminar combines students from both institutions and allows them to participate in seminars both
in Uganda and the U.S. This “full circle model” of student engagement is unique and provides an
exceptional reflective opportunity for students. Development of the model required a strong
collaborative effort from a wide range of stakeholders on both campuses. The development of
the seminar served as a catalyst for the evolution of a strategic international partnership that
achieves a wide range of goals and initiatives, instilling global understanding as part of the
everyday life of both campuses. This panel will provide an overview of overcoming the
challenges associated with developing an international strategic partnership in sub-Saharan
Africa and discuss the impact of the seminars and resulting partnership on the students, faculty,
and staff of both campuses. Panelists include faculty members and an international program
administrator who has been integral in the development of the partnership.
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Hands-On, Minds-On: Experiential Learning Projects in International Business Education
Vas Taras, University of North Carolina - Greensboro
Susan Forquer Gupta, Monmouth U.
Terri Lituchy, University of the West Indies
Arturs Lindemanis, Riga International School of Business Administration
Kevin B. Lowe, University of North Carolina - Greensboro

Experiential learning is a “hot” topic in International Business and Cross-Cultural Management
Education (IB-CCM), but the use of this approach is limited due to a lack of information and
understanding on what tools are available and how to incorporate them in the curriculum. The
proposed panel will bring together four teams of academics who have developed and
successfully used various experiential learning projects for IC-CCM education. The goals of the
panel are to share information about the existing EL projects, share experiences, discuss
challenges and best practices of using EL to improve IB-CCM education, provide a networking
opportunity for academics interested in the EL approach, discuss how this panel/group can
contribute to further discussion on the role of EL in IB-CCM education, possibly through special
issues on EL in academic journals, targeted conferences and seminars, more and better research
on the issue.
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